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SECTION I

DEFINITION AND ABBREVIATIONS

This Information Memorandum uses certain definitions and abbreviations which, unlessthe context otherwise indicates or implies, shall have the meaning as provided below. Thewords and expressions used in this Information Memorandum but not defined herein,shall have, to the extent applicable, the meaning ascribed to such terms under thecompanies Act, 2013, the sEBI (ICDR) Regulations, 201g, the securities contractsRegulation Act, 1956 ("scRA"), the Depositories Act or the rules and regulations madethere under.

GENERAL TERMS

Term
"The Company", "Our Comp"rry'
and "Gradiente"

GRADIENTE INFOTAINMENT LII\4NED, A
Company incorporated in India under the
Companies Act, 1956 having its Registered
Office at 306, 3rd Floor, May Fair Gardens,
Banjara Hills, Road No.12, Hyderabad,
Telangana- 500 034ttw'e", ttus" and ttour" Unless the context otherwise indicates or
implies, refers to Gradiente Infotainment
Limited

t*
ftD

COMPANY RELATED TERMS

The Companies Act,2013 and The Co-p*ri.s
Act, 1956 (to the extent applicable)
Annual General MeetinAOAI Articles/ Articles of The articles of association of- C.aOle.rt
Infotainment Limited, as amended from time to
time.

Auditors / StatutoryAuditors The statutory auditors of our-Grparrlr,
currently being GRAND MARK -&

ASSOCIATES, Chartered Accountants having
their office at Suite 302, Level 3, # g-2-24glB,
Lumbini Amrutha Chambers, Road No 3,
Baniara Hilis. H

Audit Committee
The Committee of the Board of Oi.."tor"

no. 70 of this Information Memorandum

constituted on [o] as per the provisions of
Section 177 of the Companies Act, 2013, as
described in "Corporate governance,, on page

Board of Directors / the Board
f our Board

The Board of Directors of oll, 
"omparryincluding atl duly congiittrre{ Committees

thereof as the context
The Bombay Stock
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CDSL Central Depositorv Services (tniiat t;rr;t"i
Chief Financial Oflicer lhe Uhlet Financial Officer of our Company

being Mr. Sudheep Raj MathurCompany Secretary ana
Compliance Officer 1!. Company Secretary and Compliance

Officer of our Company being Mrs. Sarita
Paswan

Depositories Nattonal Securities Depository Limited (NSD,and Central Depository Services 
'(Indiaj

Limited (CDSL).
Depositories Act 'l'rre lJepositories Act, 1996, as €unended from

time to time.
Director(s) I!. Drector(s) of our Company, unless

otherwise specified.
Equity Shares t qulty Shares of our Company of Face Value

of {10/- each fully paid-up
Equity Shareholders Persons / entities holding nquity-f,are of our

Qompany
HUF Hindu Undivided Familv
IBC l'he lnsolvency and Bankruptcy Code, 2016
IFRS International Financial Reporting Stanaaras
Independent Director Independent directors on the Board, and

eligible to be appointed as an independent
director under the provisions of Companies Act
and SEBI LODR Regulations. For details of the
Independent Directors, please refer to chapter
titled Our Management beginning on nacrc 6E

Indian GAAP Generally Accepted Accounting erinciptes in
India

Information Memorandum This Information Memorandum ai fiGd with
NSE

ISIN International Securities Identification
Number. In this case being INE361KO1O1Z

IT Act The Income Tax Act,196 t a" amenaed tilt dateKey Management personnel/
KMP

Key managerial personnel of our Companffi
terms of Section 2(51) of the Companies Act,
2OI3, together with the Key Managerial
Personnel of our Company in terms of
Regulation 2(1) (bb) of the SEBI ICDR
Regulations and as disclosed in the chapter
titled "Our Manaqement" on Dase no-6.5

Listing Agreement Listing Agreement entered into with Stock
Exqhange

JV/ Joint Venture A commercial enterprise undertake" lorntty
by two or more parties whichotherwise retain
their distinct identities.

MD
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Materiality Policy The policy on identification of gr.""p

companies, material creditors and material
litigation, adopted by our Board in accordance
with the requirements of the SEBI (ICDR)
Regulations.

MOA/ Memorandum/
Memorandum of Association

Memorandum of Association of our company
as amended from time to time.

Nomination and Remuneration
Committee

The Nomination and Remuneration
committee of our Board constituted in
accordance the Companies Act, 2013

Non- Executive Director A Director not being an Executive Director or
an Independent Director

NRIs / Non-Residentlndians A person resident outside India, as defrned
under FEMA Regulation and whois a citizen of
India or a Person of Indian Origin under
Foreign Exchange Management (Transfer or
Issue of Security by a person Resident
Outside India) Regulations, 2OOO.

NSDL National Securities Depository Limited
Peer Review Auditor Peer Review Auditor having a valid peer Review

certificate in our case being G R A N D M A R
K & Associates, Chartered Accountants (Firm
Registration No. 01 1317N)

Person or Persons Any individual, sole proprietorship,
unincorporated association, unincorporated
organization, body corporate, corporation,
company, partnership, limited liability
company, joint venture, or trust or any other
entity or organization validly constituted
andlor incorporated in the jurisdiction in
which it exists and operates, as the context
rqquires.

Registered Office Our company's registered office is situated at
306, 3rd Floor, May Fair Gardens, Banjara
Hills, Road No.12, Hyderabad, Telangana- 500
034

RoC/ Registrar of Companies Registrar of Companies, Hyderabad
SEBI Securities and Exchange Board of India

constituted under the SEBI Act,l992.
SEBI Act Securities and Exchange Board of India Act,

1992, as amended from time to time.
SEBI (ICDR) Regulations/
ICDR Regulations/ Regulation

SEBI (Issue of Capital and Disclosure
Requirements) Regulations, 2018 issued by
SEBI on September 11, 2018, as amended,
including instructions and- clarifications
llEged ty SOBI fro- ti-erffi

SEBI Takeover
Regulations or SEBI (SAST)

Securities and Exchat
(Substantial Acquisit/l irc"\hx:"'H;
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Regulations Takeover) Regulations, 2011, as amended
from time to time.

SEBI Insider Trading
Regulations

The Securities and Exchange Board of India
(Prohibition of Insider Trading) Regulations,
2015 as amended, including instructions and
clarifications issued bv SEBI from time to time.

SEBI Listing Regulation?OLS I
SEBI Listing Regulations/
Listing Regulations/ SEBI
(LODR) Regulations

The Securities and Exchange Board of India
(Listing Obligation and Disclosure
Requirements) Regulations, 2Ol5 as amended,
including instructions and clarifications
issued bv SEBI from time to time.

Stakeholder's Relationship
Committee

Stakeholder's relationship committee of our
Company constituted in accordance with
Regulation 20 of the SEBI (LODR)
Regulations and the Companies Act, 2013

Stock Exchange Unless the context requires otherwise, refers
to, National Stock Exchange of India Limited

Registrar & Share Transfer
Agents

Pr.rrva Sharegistry (India) R/t. Ltd.
Unit no. 9, Shiv Shakti Ind. Estt.
J .R. Borichamarg, Lower Parel (E)
Mumbai 400 01 1

Tel: O22-23Ot 676L 18261
E-Mail : Support@Purvashare.Com

WTD Whole-Time Director
Willful Defaulter(s) Willful defaulter as defined under Regulation

2[11) of the SEBI ICDR Rezulations

'-,,,,,,,,LLlfi.,! ;a
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I Regulations I Takeover) Regulatio
I I from time to time.

I Regulations I prohibition of Insi<

I I 2015 as amended, ir

I I clarifications issued'

I SEBI Listing Regulations/ | (Listing Obligatic

I Listing Regulations/ SEBI I Requirements) Regul
I (LODR) Regulations I including instructi
I I issued bv SEBI from
I Stakeholder's Relationship I Stakeholder's relati<
I Committee I Company constitul
I I Regulation 20 o

I I Resulations and the

I Stock Exchange I Unless the context r

I I to, National Stock E:

I Agents I Unit no. 9, Shiv Sha
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I I Tel: O22-23OI 6761
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I WTD I Whole-Time Director

I I 2(111) of the SEBI ICt

CONTIENTIONAL TERMS / ABBRIVIATIONS

| tuc I Account

I ACS I Associate Company Secretary

I AGM I Annual General Meeting

I Standards I Accountants of lndiatt

I nur I Amount

I Cn I Chartered Accountant

I CDSL I Central Depository Services (ln

I CFO I Chief FinancialOfficer

I CGST I CentralGST

I Ctru | Company ldentification Number

DrREcr LrsTrNG I

INFORMATION
MEMORANDUM

GE

Term Description
fuc Account
ACS Associate Company Secretary
AGM Annual General Meeting
Approx Approximately
Arbitration Act Arbitration and Conciliation Act, 1996

AS / Accounting
Standards

Accounting Standards as issued by the lnstitute of Chartered
Accountants of lndia

AMT Amount
AY Assessment Year
CA Chartered Accountant

CDSL Central Depository Services (lndia) Limited
CFO Chief Financial Officer
CGST CentralGST
CIN Company ldentification Number
CPC Code of Civil Procedure, 1908 ,zZ;;\..
CS&CO Com pany Secretary & Com pl ian66QffiGF(a)h"
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Term
Companies Act, 1956 The Companies Act, 1956, as amended from time to time
Companies Act, 2013 The Companies Act, 2013 published on August 29,2013 and

applicable to the extent notified by MCA till date.

Depositories Together, NSDL and CDSL
Depositories Act Depositories Act, 1996
DIN Director ldentification Number
DP Depository Participant, as defined under the Depositories Act

1 996
DP ID Depository Participant's identification
EBITDA Earnings before lnterest, Taxes, Depreciation and

Amortization
EGM/ EoGM Extraordinary General Meeting
EPS Earnings Per Share
FY/Fiscal /Financial
Year

Period of twelve months ended March 31 of that particular year,
unless othenrvise stated

FV Face Value
GDP Gross Domestic Product
Gol/Government Government of lndia
GST Goods & Services Tax
HUF Hindu Undivided Family
ICAI The lnstitute of Chartered Accountants of lndia
IGST lntegrated Goods and Services Tax Act,2017
lndian GAAP Generally Accepted Accounting Principles in lndia

lnd AS
lndian Accounting Standards prescribed under section 133 of
the CompaniesAct, 2013, as notified under the Companies
(lndian Accounting Standard) Rules, 2015

MCA Ministry of Corporate Atfairs, Government of lndia
MoF Ministry of Finance, Government of lndia
MOU Memorandum of Understanding
NSDL National Securities Depository Limited

NSE National Stock Exchange of lndia Limited

P/E Ratio Price/Earnings Ratio

PAC Persons Acting in Concert
PAN Permanent Account Number

PAT Profit After Tax
PBT Profit Before Tax
Pvt. Private

RoC Registrar of Companies
Rupees/Rs./t/lNR Rupees, the official currency of the Republic of lndia
SCRA Securities Contract (Regulation) Act, '1956, as amended from

time to time
SCRR Securities Contracts (Regulation) Rules, 1957, as amended

from time to time ^
SEBI Securities and Exchange Board of lnflff,1erul\
SEBI Act Securities and Exchange Board of ly Ast 1XB\

LISTING 5l Pa.DrnEcr GE
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Term * Description
SEBILODR Regulations,
2015 / SEBI Listing
Regulations

Securities and Exchang
and DisclosureRequirements) Regulations, 2015 notified on
September 2,2015 as amended

SEBI SAST
Regulations

secunrres and Exchange Board of lndia (substantial
Acquisition of Shares and Takeovers) Regulations, 2011, as
amended

Sec. ueclron
Takeover
Regulations

uecunttes and Exchange Board
Acquisition of Shares and Takeovers)

of lndia (Substantial
Regulations, 2011

TIN Taxpayers ldentification N umber
TDS Tax Deducted at Source
US/United States untted states of America
USD/ US$/ $ unrreo srates Doilar, the official currency of the Unites states

of America
WDV Written Down Value
w.e.f. With effect from
Wilful Defaulter(s) wilful defaulter as defined under R@

SEBI ICDR Regulations,2OlB as amended
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CERTAIN CONVENTIONS, USE OF FINANCIAL, INDUSTRY & ITIARKET DATA

CERTAIN CONVENTIONS

Unless otherwise specified or the context otherwise requires, all references to ,,India,, in
this Information Memorundum are to the Republic of India. Unless stated otherwise, all
references to page numbers in this Information Memorandum. are to the page numbers of
this Information Memorandum.

In this Information Memorandum, the terms ',,'ul/e,,, "us,', "our,', the ,'Company',, ',our
Company", "Gradiente Infotainment Limited" and "Gradiente", unless the context
otherwise indicates or implies, refers to Gradiente Infotainment Limited.

In this Information Memorandum, unless the context otherwise requires, all references to
one gender also refers to another gender and the word "Lac f Lakh" means "one hund.red
thousand", the word "million (mn)" means "ten lac f lakh', the word',crore" means',ten
million" and the word "billion (bn)" means "one hundred crore". In this Information
Memorandum, any discrepancies in any table between total and the sum of the amounts
listed are due to rounding-off.

FINANCIAL DATA

Unless indicated otherwise, the financial data in this Information Memorandum is derived
from our financial statements prepared in accordance with the Generally Accepted
Accounting Principles in India ("Indian GAAP") and the Companies Act, 2013, and
Companies Act, 1956 to the extent applicable ("Companies Act") included elsewhere in this
Information Memorandum. The financial year commences on April 1 and ends on March
31, so all references to a particular financial year are to the twelve-month period ended
March 31 of that year. In this Information Memorandum, any discrepancies in any table
between the total and the sums of the amounts listed are due to rounding off.

INDUSTRY AND MARKBI' DATA

Unless stated otherwise, industry data and the market data used throughout this
Information Memorandum have been obtained from industry publications, websites and
other authenticated published data. Industry publications generally state that the
information contained in those publications has been obtained from sources believed to
be reliable but that their accuracy and completeness are not guaranteed and their
reliability cannot be assured. Although, the Company believes that industry data used in
this Information Memorandum is reliable, it has not been independently verified. Similarly,
intemal company reports, while believed by us to be reliable, verified by aoy
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The extent to which the market and industry data used in this Information Memorandum
is meaningful depends on the readers familiarity with the understanding of the
methodologies used in compiling such data. There are no standard valuation
methodologies or accounting policies in the said industry in India and methodologies and
assumptions may vary widely among different industry sources.

CURRENCY INFORMATION

A11references to "Rupees" or "Rs." Or "INR" or "{" are to Indian Rupees, official currency of
the Republic of India. A11 references to "$", "[JS$", "IJSD", "(J.S.$", "u.s. Dollar(s),, or "us
Dollar(s)" are to United States Dollars, the official currency of the United States of America.

ffiDInEcT LISTING SIPAGE
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FORWARD.LOOKING STATEMENTS

This Information Memorandum contains certain words or phrases, including, ,,will',, ,,aim,,,
"will likely result", "believe", "expect", "will continue", "anticipate',, ,,estimate,,, ,,intend,,,
"plan", "contemplate", "seek to", "future,', ,,would", ,'objective,,, ,,goal,,, ,,project,,, ,,should,,,
"will pursue" and similar expressions or variations of such expressions, that are forward-
looking statements. Also, statements which describe our strategies, objectives, plans or
goals are also forward-looking statements

A11 forward looking statements are subject to risks, uncertainties and assumptions about
us that could cause actual results to differ materially from those contemplated by the
relevant forward-looking statement. Forward-looking statements reflect our current views
with respect to future events and are not a guarantee of future performance. These
statements are based on our management's beliefs and assumptions, which in turn are
based on currently available information. Although we believe the assumptions upon
which these forward-looking statements are based are reasonable, any of these
assumptions could prove to be inaccurate, and the forward-looking statements based on
these assumptions could be incorrect. Important factors that could cause actual results
to differ materially from our expectations include but are not limited to:

' Our success heavily relies on our management team; their loss could significanfly
hinder our ability to manage and grow the business effectively;. General economic and business conditions;

' The entertainment industry is subject to changes in audience tastes and,
preferences;

'' Economic, income, and demographic conditions in India;. Changes in laws and regulations affecting our industry;
' Any changes in tax laws providing incentives to our industry;. Interest rates prevailing in our country;

Neither our Company, our Directors, our Officers, Book Running Lead Manager and
Underwriter nor any of their respective affiliates have any obligation to update or otherwise
revise any statements reflecting circumstances arising after the date hereof or to reflect
the occurrence of underlying events, even if the underlying assumptions do not come to
fruition.

LISTING

The existing shares of our company are currently listed on the Ca-lcutta Stock
Limited. Now the Company proposes to list equity shares on the National Stock
of India Limited (NSE) under Direct Listing norms of NSE Ltd.

Exchange
Exchange

The Information Memorandum is for
Equity Shares of Rs.1O/- each.

the Direct Listing under RSE Route of 33,24,00,000

DTnrcT LISTING 9IPAGE
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SECTION II

RISK T'ACTORS

The risks and uncertainties described in this section are not the only risks and
uncertainties we currently face. Additional risks and uncertainties not known to us or that
we currently deem immaterial may also have an adverse effect on our business. If any of
the following risks, or other risks that are not currently known or are now deemed
immateria-l, actually occur, our business, results of operations and financial condition
could suffer, the price of our Equity Shares could decline, and you may lose all or part of
your investment. Additionatly, our business operations could also be affected by additional
factors that are not presently known to us or that we currently consider as immaterial to
our operations. Unless otherwise stated in the relevant risk factors set forth below, we are
not in a position to specify or quantify the Iinancial or other implications of any of the risks
mentioned herein.

The following factors have been considered for determining the materiality of Risk pactors:

' Some events may not be material individually but may be found material
collectively;

' Some events may have material impact qualitatively instead of quantitatively;
' Some events may not be material at present but may have material impact in
future.

The risk factors are classified as under for the sake of better clarity and increased
understanding.

o Interna-l & Business-related Risk Factors
o External Risk Factors

INTERNAL RISK

1. Corporate Office of the company being on lease

The premises on which our Corporate Office is currently taken by us on Lease, executed
between our Company and Mr.Kanta Somani & Deepak Somani. We cannot assure you
that we will be able to continue the above a.rrangements on commercially acceptable or
favourable terms in future. In the event we are required to vacate the current premises,
we would be required to make alternative arrangements for new premises and other
infrastructure and facilities. We cannot assure you that the new afl.angements will be on
terms that are commercially favourable to us. If we are required to relocate our business
operations during this period, we may suffer a disruption in our operations or have to pay
higher charges, which could have an adverse effect on our busi prospects, results of
operations and financial condition.

DInecT LISTING tO IPAGE
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2. ,Limited number of customers

We depend on a limited number of customers for a signilicant portion of our revenues. The
loss of a major customer or significant reduction in demand from any of our major
customers may adversely affect our business, Iinancial condition, results of operations
and profitability.

3. Competition in market

We operate in highly competitive markets and our inability to compete effectively may lead
to lower market share or reduced operating margins, and adversely affect our results of
operations. Numerous players, including established firms and new entrants offering
innovative solutions or disruptive technologies, vie for market share, customer loyalty, and
industry leadership. This intense competition necessitates our continuous vigilance and
adaptability to maintain our market position. One of the primary risks of operating in such
an environment is the potential erosion of market share. Competitors may employ
aggressive strategies, such as undercutting prices, launching enhanced marketing
campaigns, or introducing superior product offerings, to attract a larger customer base. If
we tail to respond effectively, there is a substantial risk of losing customers to these
competitors.

4. Working Capital requirements

Our company operations require significant amount of working capital for our smooth day
to day operations and continuing growth of business. Any discontinuance or our inability
to procure adequate working capital timely and on favorable terms may have an adverse
effect on our operations, profitability, and growth prospects. Our Company,s business
operations require a significant amount of working capital.

5. Our profitability will suffer if we are not able to maintain the Media and
Entertainment (M&E) of our business

Our prolitability and business operations are significantly dependent on our ability to
successfully anticipate the industry and client requirements. Any failure on our part to do
so may have an impact on our operations, which could have an adverse effect on our
revenue, reputation, financial conditions, results of operations and cash flows. Our
profitability, business operations and its success are significantly dependent on our ability
to ensure continued demand for our services in existing and proposed markets, which
requires us to continuously anticipate and respond in a timely manner to customer
requirements and preferences. If we are unable to successfully anticipate customer
requirements or are unable to modify our services in a timely manner, we may lose
customers. Though we a-re committed to our services improvement, there can be no
assurance that we would be successful in improving our services that respond to changes
in customer requirements and preferences. Any enhancement to our existing offerings or
new offerings that we develop and introduce, involves signific itment of time and
resources and is subject to a number of risks and challen : . ensuring the

g and evolving
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industry standards, technological developments by our competitors and changing client
requirements; . operating effectively with existing or newly-introduced technologies,
systems, applications or softwares of our existing and prospective clients.. Moreover,
failure to correctly anticipate trends and adapt to the changing technological environment
may result in reduced demand for our services which could have adverse effect on our
revenue, reputation, financial conditions, results of operations and cash flows.

6. IT Systems f'ailures

Failures in IT systems and infrastructure supporting our system and operations could
significantly disrupt our operations and have a material adverse effect on our business,
results of operations, cash flows and financial condition. Additionally, our success hinges
on our ability to innovate, upgrade, and adapt to new technological advancement. Our
business is heavily reliant on the smooth and continuous operation of our information
technologr (IT) systems and software. Any failure, disruption, or weakness in these
systems could have significant negative consequences for our operations and reputation.
For example, system failures could lead to downtime, preventing us from serving
customers, processing transactions, or managing critical business functions. Such
disruptions can result in financial losses, missed opportunities, and damage to customer
relationships. In addition to ensuring the stability and security of our current IT systems,
our success is also contingent on our ability to innovate, upgrade, and adapt to new
technological advancements. The technolory landscape is constantly evolving, and staying
ahead of the curve is essential for maintaining our competitive edge. If we fail to keep up
with emerging technologies, we risk falling behind our competitors, becoming less efficient,
or missing out on new business opportunities. Further, although, we are intending to
update and upgrade our existing technologr and adopting new technologies and softwares,
there is no guarantee that we will successfully implement new technologies or adapt our
transaction processing systems to meet customer requirements or enhance market
standards.

7. Cybersecurity Threats

Cybersecurity threats continue to increase in frequency and sophistication. A successful
cybersecurity attack could interrupt or disrupt our information technologz systems,
softwares, websites, applications or cause the loss of confidential or protected data, which
could disrupt our business, force us to incur excessive costs or cause reputational harm
Our Business is run on the back of information technolory systems, softwares, websites,
applications and programmatic tools. Cybersecurity threats a-re becoming increasingly
frequent and sophisticated, posing signifrcant risks to our information technolory systems,
software, websites, and applications. As these threats evolve, they can potentially
compromise the security and integrity of our digital infrastructure, leading to various
adverse consequences for our business. A successful cybersecurity attack could disrupt
or interrupt our IT systems, leading to operational downtime. ption can prevent
us from conducting normal business activities, p s, or delivering
services, which can have a cascading effect on our ove

DInEcT LISTING
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satisfaction. Additionally, such attacks may result in the loss or exposure of confidential
or protected data. This could include sensitive customer information, proprietary business
data, or critical operational details. The loss or breach of this information not only
jeopardizes the security of our data but also exposes us to legal and regulatory
repercussions. We might be required to noti$r a-ffected parties, undertake extensive
investigations, and implement remedial measures, all of which can incur signifrcant costs.
We may also incur significant costs and loss of operational resources in connection with
remediating, investigating, mitigating, or eliminating the causes of security breaches,
cyberattacks, or similar disruptions after they have occurred, and particularly given the
evolving nature of these risks, our incident response, disaster recovery, and. business
continuity planning may not sufficiently address all of these eventualities.

8. Our maJor revenue is sourced from our subscrlption earnings. Our inabitity or
failure to manage and attract more subscribers could adversely affect our
business

Our company is an Over-The-Top (OTT) streaming platform mainly engaged in the
distribution, exhibition, exploitation, promotion, marketing, and delivery of diverse
content on our platform/app. Our revenue from operations is concentrated from
subscription earnings from India as well as abroad. Our high dependence on this revenue
stream could be risky for our operations. Our inability of failure to source subscribers
could adversely affect our business.

9. Shifts in Audience Tastes and preferences

The entertainment industry is highly sensitive to changes in audience tastes and
preferences, which can be unpredictable and rapidly evolving. As a company involved in
the distribution of films and entertainment content, we face significant risks related to
these shifts. The success of our business hinges on our abitity to deliver content that
resonates with the diverse and changing tastes of audiences within India and the Indian
subcontinent. Several factors contribute to this uncertainty like unpredictable consumer
preferences, promotion and marketing involved, competition prevailing in market and even
economic conditions.

10. Post Listing Volatility of Equity Shares.

After this Direct Listing, the price of the Equity Shares may be highly volatile, or an active
trading market for the Equity Shares may not develop. The price of the Equity Shares on
the Stock Exchanges may fluctuate as a result of the factors, including: . Volatility in the
Indian and global capital market; . Company's results of operations and financial
performance; ' Performance of Company's competitors, ./El+qse media reports on
Company or pertaining to our Industry; . Changes lt oy@mUgN of performance or
recommendations by financial analysts; and . Signiflcaflt {effif,ments in India's
economic and fiscal policies; Current valuations may not[lflsu$illt d$.tld in the future andDrnecrusrrNc \9x].)ffi/ rs tpAGE
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financial condition and cash flows.

DInEcT LISTING

may also not be reflective of future valuations for our industry and our Company. There
can be no assurance that an active trading market for the Equity Shares will develop or
be sustained a-fter this Direct Listing or that the price at which the Equity Shares are
initially traded will correspond to the price at which the Equity Shares will trade in the
market subsequent to this Direct listing.

EXTERNAL RISK FACTORS

1. Restrlctions on daily movements in the price of equity shares of a listed
comPany in India, which may adversely affect a shareholder's ability to sell,
or the price at which any shareholder can sell equity shares at particular point
in time.

On listing of our Equity Shares, we would be subject to a daily "circuit breaker" imposed
by all stock exchanges in India, which does not allow transactions beyond specified
increases or decreases in the price of the Equity Shares. This circuit breaker operates
independently of the index-based market-wide circuit breakers generally imposed by SEBI
on Indian stock exchanges. As a result of this circuit breaker, no assurance may be given
regarding ability of investor or the price to sell Equity Shares at any particular time,

2. Changes in Government Pollcy

Changes in the Government Policy could adversely affect economic conditions in India
generally and our business in particular. Our business, and the market price and liquidity
of our Equity Shares, may be affected by interest rates, changes in Government policy,
taxation, social and civil unrest and other political, economic or other developments in or
affecting India. Elimination or substantial change of policies or the introduction of policies
that negatively affect the Company's business could cause its results of operations to
suffer. Any significant change in India's economic policies could disrupt business and
economic conditions in India generally and the Company's business in particular.

3. Economic Slowdown

A slowdown in economic growth in India could adversely affect our business, results of
operations, financial condition, and cash flows. We are dependent on domestic, regional
and global economic and market conditions. Our performance, growth and market price
of our Equity Shares are and will be dependent to a large extent on the health of the
economy in which we operate. Demand for our services may be adversely affected by an
economic downturn in domestic, regional and globa1 economies. Economic growth in the
country in which we operate is affected by various factors including domestic consumption
and savings, balance of trade movements, namely export demand, global economic
uncertainty and liquidity crisis, volatility in exchange currency rates. Consequently, any
future slowdown in the Indian economy could harm our ieg{s, results of operations,

INFORMATION
MEMORANDUM
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4. Inflation in India

Inflation in India could have an adverse effect on our prolitability and if significant, on our
financial condition' Inflation is typically impacted by factors such as governmental
policies, regulations, commodity prices, liquidity and global economic environment. Any
change in the government or a change in the economic and deregulation policies could
adversely affect the inflation rates. Continued high rates of inflation may increase our costs
such as salaries, travel costs and related allowances, which are typically linked to general
price levels. There can be no assurance that we will be able to pass on any additional costs
to our clients or that our revenue will increase proportionately corresponding to such
inflation. Accordingly, high rates of inflation in India could have an adverse effect on ourprofitability and, if significant, on our financial condition.

5. Taxes and other levies

Taxes and other levies imposed by the Government of India or other State Governments,
as well as other financial policies and regulations, may have a material adverse effect on
our business, financial condition and results of operations. Taxes and other levies imposed
by the Central or State Governments in India that affect our industry include STT, GST,
income tax and other taxes, duties or surcharges introduced on a permanent or temporary
basis from time to time. Imposition of any other taxes by the Central and the State
Governments may adversely affect our results of operations.

6. Natural Calamities

Natural calamities could have a negative impact on the Indian economy and cause our
Company's business to suffer. India has experienced natural calamities such as
earthquakes, tsunami, floods etc. in recent years. The extent and severity of these natural
disasters determine their impact on the Indian economy. Prolonged spells of abnormal
rainfall or other natural calamities could have a negative impact on the Indian economy,
which could adversely affect our business, prospects, Iinancial condition and results of
operations as well as the price of the Equity Shares.

7. Terrorist Attacks, civil unrest & Others

Terrorist attacks, civil unrests and other acts of violence or war involving India or other
countries could adversely affect the financial markets, our business, financial condition
and the price of our Equity Shares. Any major hostilities involving India or other acts of
violence, including civil unrest or similar events that are beyond our control, could have a
material adverse effect on India's economy and our business. Incidents such as the
terrorist attacks, other incidents such as those in Pakistan, Ukraine, Russia, Israel, and
Gaza, and other acts of violence may adversely affect the Indian stock markets where our
Equity Shares will trade the global equity markets as well generally. Such acts could
negatively impact business sentiment as well as trade between countries, which could
adversely affect our company's business and profitability.
have a material adverse effect on the market for securities

ly, such events could

the Equity Shares.

DInecT LISTING
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tS !PAGE



.,,,--

\r -, GRADIENTE INFORMATIONS;Es tnfotainmenrr.i*lt*c- MEMORANDUM

8. Political, economic and other factors

Political, economic, or other factors that are beyond our control may have an adverse effecton our business and results of operations. The Indian frnancial market and the Indian
economy are influenced by economic and market conditions in other countries,particularly in emerging market in Asian countries. Financial turmoil in Asia, Europe, the
U'S' and elsewhere in the world in recent years has affected the Indian economy. Although
economic conditions are different in each country, investors'reactions to developments in
one country can have adverse effects on the securities of companies in other countries,
including India' A loss in investor confidence in the financial systems of other emerging
markets may cause increased volatility in Indian financial markets and, indirecfly, in theIndian economy in general. Any worldwide financial instability, including the linancial
crisis and fluctuations in the stock markets in china and further deterioration of credit
conditions in the U.S. or European markets, could also have a negative impact on theIndian economy. Any financial disruption could have an adverse effect on our business,
future Iinancial performance, shareholders'equity, and the price of our Equity Shares.

9. Global economic, poritical and sociar conditions

Global economic, political and social conditions may harm our ability to do business,
increase our costs and negatively affect our stock price. Global economic and political
factors that are beyond our control, influence forecasts and directly aJfect performance.
These factors include interest rates, rates of economic growth, fiscal and monetar5r policiesof governments, inflation, deflation, foreign exchange fluctuations, consumer credit
availability, fluctuations in commodities markets, consumer debt levels, unemployment
trends and other matters that influence consumer confidence, spending and tourism.
Increasing volatility in linancial markets may cause these factors to change with a greater
degree of frequency and magnitude, which may negatively alfect our stock prices.

Dlnecr LISTING \S7 l6 | PAG E
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SECTION III

INTRODUCTION

SUMMARY OF BUSINESS

Our Company was originally incorporated on O2,a June, lgg2 as a Fublic Limited
Company as "V.R' Mathur Mass Communications Limited" vide Registration No. 014317
under the provisions of The Companies Act, 1956 with the Registrar of Companies, Andhra
Pradesh.

Later the name of the Company was changed to "Gradiente Infotainment Limited,, dated
09th January,2OO3 and obtained the fresh certificate of incorporation consequenton
change of name.

The registered office of our Company is situated at 306, 3rd Floor, May Fair Gardens,
Banjara Hills, Road No.12, Hyderabad, Telangana_ 500 034.

Present business activity of the company:

Media & Entertainment, Advertising, Digital Marketing, IT & ITES, IT Hardware and Trade.

Drnecr

Year Event

Mathur Mass Communication Limited,,
t992

1995 Initial Public offering of 40,00,000 shares at par listed at BSE, csE & HSE

2003
Name of the Company changed to Gradiente Infotainment Limited and
diversified into Entertainment business of Films and TV Serials production

20LO Commenced television serials production

2017 Release of Telugu Movie Title: Gud Morning
20 15 Asia Pacific Award

2016 Launch of OTT Platform namely Gradiente Stream

2022
Commenced production of yet to be titled new

with star film director.

2024
titled "Abhaya" an Action Thriller
in Marathi, Telugu, Tamil and Hindi

6\enle

Commenced production of movie

Entertainment movie to be produced

Languages

LISTING K-\p l7 lPlND
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Commenced production of ,,Encounter with fear,, which a multilinguai
web series with episodes of Haunted Beach, Haunted Resort, Haunted
Tree, Spirit Calling

Awards and Accrediations

1. Nandi Award

Best Female Playback Singer Geeta Madhuri
kadhilina bhaavalu,, from Gud Morning
INFOTAINMENT LIMITED" in the year 2Ot2.

2. APEA 2015 (Asia pacific Entrepreneurship Award)

Mr' Vimal Raj Mathur, Managing director of the Company has been awarded as winner
of Entrepreneur of the year under promising Entrepreneur category

3. Global Apex Awards & International Grandeur Awards 2o2s

Mr. Vimal Raj Mathur, Managing director of the Company has been awarded as winner
under Outstanding Leadership category

Main Obiects of the Companv:

1. To establish and carry on business of advertising
agents in all its branches and as producers in all
machinery employed by advertisers, consultants
business of advertising.

To establish and run fully equipped art and processing studio or studios in one or
more centres in India, for the production, distribution, purchase, sale or otherwise
of films including T.V. and video films and to establish maintain a photographic
studio or studios at any one or more centres for all branches of industrial and
commercial publicity and design works and to purchase, hire or otherwise acquire
appliances that may be required for the purpose of supply, sale distribution and
deal in production, prints, pictures and other categories.

3. To carry on the business of both pre and post

DIREcT LISTING

for the song "Yedhalona nadhi laaga
movie produced by "GRADIENTE

consultants press and publicity
. kinds of apparatus, plant and
contractors and agents in the

2.

distribution or

la IPAGE

Launch of Gradiente Business

Launch of music company

nationally and internationally and is available on 150 music platforms
including Apple, Gaana.com, Saavn, Spotify, Amazon Music.

6PSq
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exhibition of films and motion pictures and the running of theatres, cinemas, studios,and cinematographic shows and exhibitions.

4' To carry on in India or outside India or elsewhere the business to present, produce,arrange, manage, organize, conduct, sponsor, compose, edit, plan, design, exhibit,demonstrate, promote, operate, participate, collaborate and run at national andinternational level all sorts of shows and-modeling, films, programrrr." or"orr;;;"J,dance, film star, pop star, T.v. channels, entertaiiment web-sites and for the purposeto engage, book or hire artists, authors, story writers, musicians, models, performers,and other persons and agencies.

5' To provide on such terms as may seem expedient all or any of the management,secretarial, advertising, publicity, accountancy, merchandising, personal and socialfacilities and services required or used in' connection wittr- trreir professionalengagements by artistes and others engaged in theatrical, film, radio, televisionentertainment or sporting activities.

6' To carry on business as traders and agents, suppliers and commission agents inrelation to the content creation in any firm or 
"rr"p" 

produced or supplied by anycompany or firm, association of persons, body (whether incorporated or not),government, semi government or any 1ocal authority.

7 ' To carry on tfre business of computer software and Hardware designing, development,customisation, implementation, mainteneu:r.ce, testing and benchirarking, designing,developing and deating in computer softwares and hardwares and solutions, and toimport, export, sell, purchase, distribute, host or otherwise dea,l in own and third partycomputer software packages, hardware packages, programs and solutions, and toprovide internet / web based applicatiorr", 
".*I"es and solutions, provide or take upInformation technologr related aisignments on sub-contracting basis, offering serviceson-site/ offsite or through development centers using o*r"I /hired or third partyinfrastructure and equipment, providing solutions/ packages/ services throughapplications services provider mode via internet or otherwise and to carry on thebusiness of conducting trade & commerce of all the activities pertaining to the servicesof Information Technologr (IT) and Information Technologr Enabled Services (ITeS)including its Computer Softwares and Hardwares, etc.

8' To undertake the business of advertising including booking of advertisements for clientsin newspapers, magazines, television and other airdio-risual, print medium and mediaand publicity, mass communication, consumer research, industrial and sociologicalresearch, market, research, graphic designing including product package and exhibition
designing, photography for advertising, industriar ana 3ournalisiic purpose, to set up,conduct and exploit business opportunities for outdooi advertising i., g..r..a1 and toengage in the business of outdoor advertising media and signag. ,rrJ in partlcular 1argeformat spectacular displays, to manufacture and maintain m"dia and signage products,
to market media and signage products including advertising techniques and packaging,
to carry out and engage in any other signage related tusigffiqauce and distributedocumentaryand/oradvertisingfilmsrJ'*,p,.poffire,conStruct,
prepa_re, compose, design, purchase or otherwise d advertising and

Dlnecr LIsTING l9lPAGE
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publicity devices, media or every verity and means or kind, to act as printers,publishers, distributors of any print and tther publications and io render consultancyservices and provide turnkey 
"olruon" in all ,*"" and kinds of advertising, publicityand related business.

9' To undertake the business of, and to work as consultants and on, advertising, publicity,public relations press relations and mass communication, all types of consumermarket' industrial, sociological and advertising research, graphic designing includingproduct packaging exhibition, designing, photofraphy, photo type setting compute rized,desktop publish printing, litho work and manriacturing advertising objects, novelties,packaging and other advertising materials and to carry on business of advertisementand publicity agents and contractors in various ways and manners including outdoorand indoor, newspapers, magazines, books, screens, slides, walls, buses, railways,other transport vehicles and publi" pir".", audio visual display and to prepare, advice,manufacture and construct advertising devices and to publish or advertise the samethrough any media whatsoever.

1o' To advise individuats, firms, companies, corporations and others anywhere in the worldon best methods of advertising products, pro"""""" ,rJ-".*i;es and to act asconsultants and agents and to dealwith.r.*"p"p.rs, magazines, T.v., radio and othermedia on behalf of clients, to undertake advertising and promotional campaigns of allkinds on behalf of clients and to carry on any other business which may be usefullycarried on with the business of the company.

11' To carry on business as business consultants, market research consultants, valuersand estate agents and to act as intermediaries in respect of sellers, purchasers andmanufacturers.

12' To carry on business of commodity trading by way of (including commodity derivatives)broking, trading and hedging and to act as u.ot ers and traders in all commodities andcommodity derivatives and to provide the service for commodity related activities buy,sell, take hold deal in, convert, modify, add value, transfer or otherwise dispose ofcommodities and commodity derivatives.

INFORMATION
MEMORANDUM
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SUMMARY OF FINANCIAL INFORMATION
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STATEMENT OF ASSETS AND

Non-current assets
Plant and Equipment tro.47

b) Capital Work-In-pro 2,059.91 1,990. 13

ApSqls Under Development

i) Investments
ii) Other financial assets

Total non-current assets
Current assets

a) Financial assets
i) Trade receivables
ii) Cash and cash equivalents

b) Other current assets 2,727.72
Total current assets 1,5O1.55
Total assets 7,763.74

AND LIABILITIES

uity Share 8,421.77 3,O22.50 2,251.74
b) Other Eoui (2,257.1O) (1,114.65)

attributable to owners of 6,L64.06 1,137.09
Non - controlling interests
Total equ 6,L64.O6

Non-current liabilities
Financial Liabilities

1 1,030.32

Total non-current liabilities
Current liabilities

i) Borrowin
ii) Trade Payables

Total outstanding dues of MSME
Total O/s dues of qreditors othEi tfra., lvtslvtB 524.93 1,227.O7

Other current liabitities

Total Current Liabilities
!q!at Equity and Liabilities

3l March
2024

ASSETS

Provisions
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STATEMENT OF PROFIT AND LOSS (Rs in lakhsf

Particulars

For the
year ended
March 31,

2024

For the
year ended
March 31,

2023

For the
year ended
March 31,

2022
A 

I 
CONTTNUTNG OPERATTONS

1 
| Revenue from operations

2 
| 
Ottrer Income

3 
| 
totat Revenue (1+2+3;

4 | Expenses

| 1a1 Cost of materials consumed
I

| 
(b) Emnloyee benefits expense

| (c) Finance Costs
| 1a1 Oepr.ciation and amortization
I expense

| 1.; o,t., expenses
I

I Total Expenses (4f

tr | Profit/(Loss) Before Exceptionalv 
I 
items and Tax (3-4)

6 | Exceptional Items
7 

| 
Profit/1l,oss) Before Tax (5-6)

8 | taxexpense
I t"t Current tax
I Ol Deferred tax

I Profit/(tossf for the year from
9 | continuing operations (7-8)

| (after tax)
r I urscoNTrNuED opERATroNs

,, I 
Profit/{Loss) from discontinued

- - | operations before tax

,, I Less: Tax expense of discontinued
I operatrons

, o I Profit/(Loss) from discontinued
'- 

| operations (1O-11) (after tax)
13 

| 
Profit/(Lossf for the year (9+12)

14 
| Other comprehensive income (OCI)

A | (i) Items that will not be reclassified to
I prollt or loss

| -nemeasurements of the defined
I benefit plans
| (ii) fax on items that will not be
I reclassified to profit or loss

!T LISTING

gtt,42 91.30 75.00
0.91 o.oo o.o1

9L2.33 91.30 75.O1
S

574.08 3t.94 3t.24
49.27 4.37 5.80
4.31 1.54
11.32

34.05 14.95
136.t7 7.39 20.93
775.L5 79.29 72.92
137.18

L2.Ot 2.O9

0.00 0.00 0.00
137.18 t2.ot 2.O9

35.67 3.00 o.52
0.00 0.00 0.oo

101.51 9.O1 1.57

101.51 9.01 1.57

0.00
0.o0 0.o0

0.00 #( o.oo

(c

RM 22lPAGEDIREcT
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| (i) Items that will be reclassified to
I profit or loss:

| -Oeferred gains/(losses) on cash
| flow hedges

I Recycled to statement of profit &
| (loss) on closure of
I freaging arrangements
' 1ii1 tax on items that may be
reclassilied to profit or loss

Items that may be reclassified
subsequently to profit or loss
Total other comprehensive
income/(loss) for the year, net of tax
Total comprehensive income/ (loss)
(A+B)
Total comprehensive Income/{loss)
for the year (13+14)
Profit/(Loss) for the year
attributable to:

Owners of the Company
Non-controlling Interests

Other comprehensive Income/ (loss)
for the year attributable to:

Owners of the Company
Non-controlling Interests

Total comprehensive Income/ (loss)
for the year attributable to:

Owners of the Company
Non- controlling Interests

Earnings per share:
(a) Continuing Operations

(i) Basic
(ii) Diluted

(b) Discontinued Operations
(i) Basic
(ii) Diluted

(b) Total EPS (Continuing &
Discontinued)

(i) Basic
(ii) Diluted

15

16

0.00
0.00 0.00

0.00
0.00 0.oo

0.00
0.00 0.00

0.00
0.00 0.00

0.00
0.00 0.00

101.51
9.O1 L.57

101.51 9.O1 L.57
0.00 0.00 0.00

0.00 0.00 0.00
0.00 0.00 0.00

101.51 9.O1 1.57
0.00 0.00 0.00

o.r2 0.03 0.01
o.l2 0.03 0.01

0.oo o.oo 0.00
0.00 0.00 0.00

o.r2 o.03 0.01
0.72 :0.03 0.01

LISTING 28 !Pae eDrngct
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STATEMENT OF CASH FLOU/ (Rs in Lakhs)

Particulars
31 March

2024
31

March
2023

31
March
2022\,asrr .r rows trom operating Activlties

1\er pront Delore tax

^"Jl.a"L"aarra" ,"(1
137.18

12.oL 2.O9

Lreprecratlon and atnorttzation expense I 1.32
34.05 14.95r[ovtslon ror oouDtlul clebts/advances/ impairmen

ulvtoend lncome

\_/peraung prolt belore worl,ong capital changes 148.50
46.06 17.o4movemenrs m Workmg Capital

(rncrease)/L)ecrease in Trade Receivables (612.6s)
(33.06) L48.69

(rrrcrease,/ rJecrease rn Uther tinancial assets
(3.00)

(rncrease, / IJecrease in Inventories

(Increase)/Decrease in Other Crtr.ent Assets (t,882.72)
e.721 (B 14.48)(lncrease)/Decrease in other Nffi (e.82\

Increase/ (Decrease) in provisions 9 .62
9.50 (1.98)

Increase/(Decrease) in Short termEorrowings 606.06
2.57

Increase/(Decrease) in Trade payables {696.14) (566.471 610.72
Increase/(Decrease) in Other current liabilities (s0.7s)

15.68 37.45
Cash generated from operations (2,635.781 (s82.O7) lL7.O2l

Interest received on Deposits
Direct Taxes Paid (3s.67) (3.00) (0.s2)

(3s.671 l3.oot (o.521

Net Cash from operating activities (Al .2,522.95| (539.O1t (o.51t

Cash flows from Investing Activities
Investment in Subsidary 0 .90

(0.e0)

Increase in Capital Work In progress (284.s7) (69.68) (s0.89)
Increase in Fixed assets

(7B.se)
Increase in Intangible Assets (t,2oyw. \
Investments in Securites / Deposits /{*K \4"
LISTING 24lPAGEDrnrct
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Net Cash used in Investins Actiwfties '1,484.22!, 1L48.27t (31.7e1

gqsn ilows from/(used inl F.inancinrr Aafirriri
rroceeqs rrom Long term borrowinss (1e8.70) 33.12Repayment/ (Proceeds) offrom Strort_term

borrowings
1.13

rlrurtrase rn Dnare uapltal/ proceeds from Long
term borrowings

Increase rrr rn*
5 ,399.67 770.76

(1,426.5O1 173.50
Net Cash used in FinancinE Activities 3,972,L7 746.69 33.12

Nef rncrease/(Lrecrease) in cash and cash
equivalents (35.oO) 59.40 0.82uasn ancr uash equrvalents at the beginning of the
year 63.95 4.55 3.73uasn ano uasn equtvalents at the ending of the
year (Refer Note S.O) 2 8.95 63.95 4.55

DTnEcT LISTING 25 IPAGE
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SECTION TV

GENERAL INFORIIIATION

Name of tfre-omparry Gradiente Infotainm.nt LimitedAddressof@
106,. SrO 

"tooRoad No 12, Hyderabad, Teiangana, India, 500034
Address of the Corporate-ffice 508, 5tt' Floor, Co*r" p"r.rt"irrff."a,

HUDA Techno Enclave, Hitec City,
Hyderabad, Telangana, 5OOOS 1.

Website of the Company www. gradientinfotainment. c-
Contactoetai@ 040-65 797777

Dateorffi

Names of regionaf - stocf.
exchange where listed
Years of listing

The Company is listed at The Calcutta Stock
Exchange Limited

Year of listing - Lg96

Signing with@
ISIN no. lle_lompany is fra.rin

CDSL and NSDL and the ISIN is
INE361KO 1017.

compliance officer and
Company Secretary

Name and contact aetaits of Ms. Sarita pa"*an,
Compliance Officer
Ph. No - +91 95503 9OO44
Email Id 

-gradienteinfoltd(@gmail. comEmail-id for tnvestor
Grievances

Statutory Auditors of ttre
Chartered Accountants,
Suite No:302, Level -3, Lumbini Amrutha
Chambers, Banjara Hills Road No-3, Hyderabad,
Telangana -500034
Email ID: vasanth@grandmarkca.com
Ph.No - 99632 28949

M/s. Grandmark & Associates

Name and Address of Registrar
and Transfer Agents

Purva Sharegistry (India) pvtJtd_
Unit no. 9, Shiv Shakti Ind. Estt.
{ .R. Borichamarg, Lower parel (E)
Mumbai 400 01 1

Tel: O22-23O1 6Z6t /
E-Mail: Su

Dlnecr LIsTING 26 lPAGE
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Details of Delisting on Bombay Stock Exchange Ltd.
in exercise of powers under the Delisting Guidelines issued by SEBI the Delistingcommittee has delisted our company with effect from wednesday, January t4,2oo4 and.the trading in the securities were suspended for violation of listing agreement clauses formore than 5 years

Etigibility Criterion

The company is submitting its Information Memorandum, containing information aboutitself, making disclosures in line with the disclosure requirement for public issues, asapplicable, to NSE for making the said Information Memorandum available to publicthrough their website viz. www.nseindia.com and its website
www. gradientinfotainment. com

Prohibition by SEBI

The Company, its directors, its promoters, other companies promoted by the promoters
and companies with which the company's directors are associated as directors have notbeen prohibited from accessing the capital markets under any order or direction passedby SEBI.

Caution

The company accepts no responsibility for statements made otherwise than in theInformation Memorandum or any other material issued by or at the instance of theCompany and artyone placing reliance on any other source of information would be doing
so at his or her own risk. All information sha-ll be made available by the company to thepublic and investors at large and no selective or additional information would be availablefor a section of the investors in any manner.

Filing

copies of Information Memorandum have been filed with NSE in due compliance.
Listing

Application for Direct Listing under RSE Route has
33,24,OO,OO0 Equity Shares of Rs.lO/_ each.

been made to NSE for the Listing of
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SECTION V

CAPITAL STRUCTURE OF THE COMPANY

1' Details of Increase in AuthorizedEquity share capitar

of Face
Value
(Rs.l

Date of Meeting

D-C
,wtJrtJtJv 3,50,000 10 On Incorporation

lncrease lrom Rs. SS,O0,000 to Rs.

1,00,00,000

10,00,000 10 26tn ApriL, 1994 EGM

rrrcrease rrom Ks. I,00,00,000 to Rs.

7,00,00,000

70,00,000 10 29tt July, 1gg5 EGM

u.rurcase rrom t<s. /,UU,UO,OOO to Rs.

12,00,00,000

1,20,00,000 10 1Ott January,20tl EGM

Increase from Rs. 12,00,00;0bO to

Rs. 30,00,00,000

3,00,00,000 10 O9tr, May, 2011 EGM

rrruluil-tis rrom KS. Ju,uuruuruu0 to

Rs. 42,00,00,000

4,2O,OO,OOO 10 27th December, 2022 EGM

Increase from Rs. 42,00,OO,OO0 to

Rs. 55,00,00,000

5,50,00,000 10 3ott September,

2023

AGM

Increase from Rs. 5S,OO,OO,OO0 to

Rs.85,00,00,000

9,50,00,000 10 04tt' December, 2023 EGM

rncrease Irom Rs. 95,0O,00,000 to

Rs. 160,00,00,000

16,00,00,000 10 15tt July, 2024 EGM

Increase from Rs.16O,Oapbp6O to

Rs.335,00,00,000

33,50,00,000 10 27tr, November,2024

//;ft.

EGM

RECT LISTING Kq
No
lo)

Y
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2. Equity Share Capital Build-up: Our
subscribed and allotted as undir:

existing Equity Share Capital has been

DTnecT LIsTING 2eI PAGE

Date of
AIIotme
ntl
Fully
Paid-up

CumuIa
e No. of
Equity
Shares

Promoter group

5,41,000

July 31,
1992

1,70,000 Further
allotment t
Promoter grou.
against
acquisition
proprietary
concern

2,24,7OO 22,4r,ooo

Further
a-llotment to

Promoter group

2,56,2O0 25,62,0O0

r 30, 199
Further

allotment to
Promoter group

2,67,90O 26,7g,Ooo

Further
allotment to

Promoter group

3,45,O25

Further
allotment to

Promoter group

4,95,025 49,50,250

January
31, 1gg5

Further
allotment to

Promoter group

5,48,425

4,31,575 Further
allotment to

Promoter group
4,7O,OOO Further

allotment to
14,50,000 1,45,00,000

No. of
Equity
Shares

Remarks Cumulative
Paid-up
Capital

(Rs.l
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Promoter group

3,70,400 Further
allotment to

7g,2O,4OO l,g2,o4,ooo

8,39,200 Promoter
contribution in

the IPO

26,59,600

February
13, 1996

39,25,6O0 Allotment to
Public in IpO

65,94,2OO 6,59,42,OOO

50,00,000 Preferential
issue to

promoters and
others

l,l5,g4,2OO 71,59,42,OO

0

June
10, 2011

7,15,84,2OO Bonus in the
ratio of 1: 1

2,31,69,4oo

2,25,17,400

February
20,2023

73,92,600 Preferential
issue to

promoters and
Non Promoters

2,99,00,000 29,90,00,00
o

3,25,000 Preferential
issue to

promoters and
Non Promoters

3,O2,25,OOO 30,22,50,Oo
0

Septembe
r

05,2023

92,00,000 Conversion of
warrants issued

into equity
shares

3,94,25,OOO ,42,5O,OO

January
29,2024

7,37,47,667 Bonus Issue 5,25,66,667

January
29,2024

3,16,45,000 Preferential
issue to

promoters and
Non Promoters

8,42,11,667

23,76,94,0O

Cash
and
Othe
r
than
Cash
Cash
and
Othe
r
than
Cash

52,56,66,67
0
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3. RANDUM TIONS
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August
14,2024

7,52,26,796 Preferential
issue to

promoters and
Non Promoters

15,94,39,46 1,59,43,94,6
0

10,2024
17,29,61,537 Preferential

issue to
promoters and
Non Promoters

33,24,00,000 ,32,40,OO,
0

Nature of Amendment

26th Aprll, 1994 Increase from Rs. 35,00,000 to Rs. 1,00,00,000

29th July, 1gg5 Increase from Rs. 1,00,00,000 to Rs. 7,00,00,000

30tt December,2OO2 Change of Name of the Company

1Ott January,2017
Increase from Rs. 7,00,00,000 to Rs. 12,00,00,000

09th May, 2Ol1
Increase from Rs. 12,00,00,000 to Rs. 30,00,00,000

27tn December,2022
Increase from Rs. 30,00,00,000 to Rs. 42,00,00,000

30tt September, 2023
Increase from Rs. 42,OO,OO,O00 to Rs. 55,00,00,000

04tr, December,2023
Increase from Rs. 55,00,0O,0OO to Rs.85,00,00,000

04tn December,2023
Alteration of Objects clause

1sth July, 2024
Increase from Rs. 85,00,00,000 to Rs.160,O0,0O,OO0

2Tti November,2024 .335,00,00,000Increase from Rs. 160,00,0O,

Cash
and
Othe
r
than
Cash
Cash
and
Othe
r
than
Cash

Date of shareholders
Resolution
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SUMMARY oF SHAREHOLDING PATTERN AS oN 31sr MARCH,2O2S

cate.sory 
I "?X':.Ty.:i(r' I l,,t

Nos. Of
shareholders

(IIU

No. of fully
paid up
equity

shares held
(IV)

Shareholding
asaToof

total no. of
shares

Number of Shares
pledged or
otherwise

encumbered
(xrrr)

Number of
equity shares

held in
dematerialized

form
(xry)No.

(a) %

(A)

Promoter &
Promoter
Group 830t9162 24.98 1000000 t.20 830 19 162

(B) Public 4050 249380838 7s.o2 248854938

(c)

Non
Promoter-
Non Public

(c1

Shares
underlying
DRs

(c2l

Shares
held by
Employee
Trusts

Total 4057 332400000 100 1000000 o.30 331874100

Distribution of equity shareholding as on March gL, 2o2s is as follows:

Sr.No. Category
No of

Shareholders

%o of Total

Shareholder No of Shares

o/o of Total

Shareholding
1 1 - 5000 2,O92 51.57 36,13,570 0.11

2 5001 - 10000 477 11.76 34,43,O4O 0.10

3 10001 - 20000 421 10.38 60,50,010 0.18

4 2000 1 - 30000 t49 3.67 38,30,090 o.12

5 30001 - 40000 707 2.64 38,32,630 o.12

6 40001 - 50000 52 1.28 23,88,730 o.o7

7 50001 - 100000 233 5.74 1,63,95,590 0.49

B 1O00O1 &Above 526 12.97 3,28,44,46,340 98.81

Total 4,O57 100
ffinry]oo 100

LISTING 32 lPe.e rDrnect W
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Detailed sharehording pattern of the company as on g1-og-2o2s

Category & Name
of the

Shareholders

Total nos.
shares
held

Number of
equlty
shares
held in

dematerial
ized form

ffi
Individuals/ Hindu undivided Family

82015362
Central Government/ State Government(s)

Financial Institutions/ Banks

Any Other (specify)

83019 162 83019 162

_ Individuals (NonResident Individuals/
Foreign Individuals)

Government

Institutions

Foreign Portfolio Investor

Any Other (specify)

Total Shareholding of promoter and promoter
830 19 162 830 19 162Sjatgaent showing shareholding pattern of

the Fublic shareholder

Institutions (Domestic)

Mutual Funds

Venture Capital Funds

Alternate Investment Funds

Insurance Companies

Provident Funds/ pension Funds

Asset reconstruction companies

DTnecT LIsTING 83 IPAGE



Sovereign Wealth Funds

NBFCs registered with RBI

Other Financial Institutions
Any Other (specify)

Institutions (Forelgn)

Foreign Direct Investment

Foreign Venture Capital Investors

Sovereign Wealth Funds

Foreign Portfolio Investors Category I

Poreign Portfolio Investors Category II
Overseas Depositories (holding DRs)
lancing fieure

Any Other (specify)

Central Government / State Government(s)

Central Government / President of India

State Government / Governor

Shareholding by Companies or Bodies
Corporate where Central / State Government is

Non-institutions

Associate companies / Subsidiaries

Directors and their relatives (excluding
independent directors and nominee directors)

Key Managerial Personnel

Relatives of promoters (other than ,immed.iate
relatives' of promoters disclosed under
'Promoter and Promoter Group'cat

Trusts where any person belonging to
'Promoter and Promoter Group' category is
'trustee', 'beneficiary', or'author of the trust,

Investor Education and Protection Fund
(rEPF)

=TI E; GRADTENTE
\]Er lnfotainmentLimiied

INFORMATION
MEMORANDUM
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(g)
Resident Individuals holding nominal share

capital up to Rs. 2 lakhs
3628 6091954 1.83 5616154

(h) Resident Individuals holding nominal share
capital in excess of Rs. 2 lakhs

318 222880399 67.O5 222835399

(i) Non Resident Indians (NRIs)

15 t5329276 4.6r 15329276

0) Poreign Nationals

(k) Foreign Companies

(l) Bodies Corporate

24 222s823 o.67 2221623
(m) Any Other (specify)

65 2853386 0.86 2852486

Sub-Total (Bll4l 4050 249380838 75.O2 248854938
Total Public Shareholding

(Bl=(Bl( !)+(Bl(21+lBl(31+(Bll4l 4050 249380838 75.O2 248854938
Details of the shareholders acting as persons

in Concert for Public

Details of Shares which remain unclaimed for
Public

c Table IV - Statement showing shareholding pattern of the Non promoter- Non public
shareholder

(1t
Custodian/DR Holder - Name of DR Holders

(If Available)

(21

Employee Benefit Trust / Employee Welfare
Trust under SEBI (Share Based Employee
Benefits and Sweat Equity) Regulations,2O2l

Total NonPromoter- Non Public Shareholding
(C)= (C)(11+(cl(21

Total ( A+3+cl2 1 4057 332400000 100.00 33 1874 100

Total (A+B+C I 4057 332400000 100.00 33 1874 100

irs

\R ]T,\r-L*
GRAOIHITITH

Infrtainment Limited
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MEMORANDUM
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Details of persons holding more than LYo of the share capital as on g1-Og-202S

Conversion.

Not Applicable

Outstanding-tonvertiUte Instruments including warranti-TEiaing

Nameorsnffi
iVimalnaiUatfr-
r

lSunitee Raj 

-

I
[,-attam SukarrvF

lMohanaRaovaffi
-k.arzrnr{-o a^*:--

No. of shareJEld o,//o

4,35,95,29g 13.12
3,29,46,739 9.88
3,09,00,000 9.30
3,05,00,000 9.18
2,59,97,OO2 7.82
2,2g,gg,gg9 6.92

\/ :LT
2,19,00,000 6.56, 14 qrqor r rsrllil_Ial'lLa

-

Pedrnaio AI::,+L^+^
l,og,gg,gig- 3.31

l.Jwala Narasimhaswamy Akuthota
lumakanthxatF
lGunaSekharnffi
Details of ouffi

79,57,143 2.36
7 7,42,957 2.15
50,00,000 1.50
49,gg,ggg 1.50
33,66,666 1.01

Details of Group/subsidiary companies, such as name of the company, the stockexchanges where they are listed and the market prices of their securities during theweek preceding the date of apprication for risting on this Exchange.
our company does not have any Group / subsidiary companies which are listed on anystock exchange

statement showing dividends and cash bonuses paid during the tast 10 years or suchshorter period as the company has been in existence.
our company has not allowed for any dividend and cash bonuses at any time during thelast 10 years.

Statement containing particulars of the dates of and parties to all materialcontracts' agreements (including agreements for technical advice and collaboration),concessions and similar other documents (except those entered into in the ordinarycourse of business carried on or intended to be carried on by the company) togetherwith the brief description of terms, subject matter and general nature of thedocuments, if applicable.

Not Appiicable.

Statement containing particulars
special terms Including an option
any person, if applicable.
Not Applicable.

DTnEcT LIsTING
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executed with great care,

@MPAI{YOVMI/IEIII

DTnEcT LISTING

INFORMATION
MEMORANDUM

SECTION VI

ABOUT OUR COMPANY

OUR BUSINESS

WHOWEARE

Gradiente Infotainment Limited has harnessed and fortilied its professional energies
steadily, adding substantia-lly to its service portfolio with a plethora of value additions that
combine business and financial communication, public relations, direct marKeting and
Web Media.

Gradiente is home to new-edge talent and the best in-house facilities that nurture and
brew creativity, innovation and out-of-the-box thinking, without compromising on quality
and delivery.

A complete dedication to client needs and expected outcomes drives us at every step, from
strategr, concept to creation.

Gradiente Infotainment Ltd. is poised to be one of India's fastest growing entertainment
networks and a house of entertainment which can offer multi-platform, multi-generational
and multicultural brand experiences.

Gradiente will be touching the lives of people through its properties online, like general
entertainment, movies, sports, youth, music and kids'genres and its programming mix.
oTT platform, is budding to be one of India's most popular destinations for entertainment.

t/xsloN

To be the most admired media & entertainment company
and engaging the audience through sustained innovation.

VALI'ES

by continuously entertaining

and priorities of consumers drives our business.

and create value from the unexplored.

potential and are aware of the expectations; each idea is
innovation and seriousness.

37 IPAGE
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Company as "V'R. Mathur Mass Communications Limited" vide Registr",i"" *". Oror17under the provisions of The companies Act, 1956 with the Registrar of companies, AndhraPradesh.

Later the name of the Company was changed to "Gradiente Infotainment Limited,, dated09tt'January,2oo3 and obtained the fresh certificate of incorporation consequenton
change of name.

we initially started as an advertising agency managing local press advertisements and alsodesigning of sales promotion material Later on we are diversified into production,
Entertainment, Digital Marketing, IT & ITES, Trade etc.

At present, our company is a d5mamic enterprise with multiple inter-connected businessverticals related to Advertising, production house and event management, Digital
Marketing, IT & ITES etc.

As can be seen above we have consistently expanded our scope of activities to includeallied fields in our business model.
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IOCAfiON

our company is located in Hyderabad, India's most vibrant city. The Registered office ofour company is situated at at 306, 3rd Floor, May Fair Gardens, Banjara Hills, RoadNo' 12' Hyderabad, Telangana- 500 034 and corporate office at 50g, 5th Floor, GowraFountainHead, HUDA Techno Enclave, Hitec city, Hyderabad, Terangana, 500081.
COMPETIIIT/E STREI{GTIXS

our company has diversified business vertica-ls encompassing advertising business,production business and event management business etc. As such we intend to grow thesevertica_ls in a structured manner.

we believe that we a'e alnong the few companies in India offering an entire gamut ofservices to our clients right from press advertising, outdoor advertising, corporatecommunications to event management activities, digital marketing etc

our management are in this business of for more than 15 years. Their knowledge andexperience in the field of advertising, marketing, media and entertainment etc and alliedbusinesses have helped us to have iong term relations with our customers and has alsofacilitated us to entrench with new customers.

BT'SINESS S"IRAIEGY

we believe that key factor to sustain, strengthen and succeed in our business, lies in ourability to innovate and devise new ideas improvise our existing offerings to our clients. ourcontinuous process of improvement helps deliver value with topmost quality to ourcustomers, which are not presently satisfied by similar agencies.

To remain aggressive and have a good market share, we believe in offering competitiveprices to our clients' This helps us to sustain the cut-throat competition and willeventually enable us to have a better position in terms of market_share.

To further fuel our growth, we have plans to set up a digital studio, which shallfor our television serial production business. we also intend trainingfor imparting knowledge and skiils in modelling and actin

DIneqT LIsTING
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Institute
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SERI/ICES

1, PRODUCTION - DNTDRTAINMENT

we are engaged in the business of providing services and content for press advertising, adfi1ms' corporate communications, outdoor advertising and event management. we alsohave a production house which produces movies and serials.
The entertainment division focus on Music videos, Movies for Theatricat Releases, web-series for leading orr Platforms, Production for southeast Asia,s largest and mostintegrated media group in Indonesia "pT Gtobal Mediacom TBK,,etc.
content production is the process of producing different types of material as per the targetaudience' A vast variety of material such as articles, blogs, podcasts, Iilms, photos,infographics, etc., is a part of this category. In many businesses, content creation isessential for marketing, communication, and information broadcasting.
The process of creating content is dynamic and continuing. It becomes relevant for digitalmarketing' education, entertainment, developing brands, and many other areas wheregood communication is essential.

Today' creating interesting, pertinent, and useful content that draws in and holds theinterest of a target audience is the aim of content production.
The content production usua-lry consists of the following steps:

1. Pre-production

2. Production

3. Post-production

Television production has been a flagship activity with key programs slated for releaseacross leading channels in the country. our company has teams that are engaged full-time in all aspects of relevision program creation, talent engagement, story boarding plots,serial shooting and post production. There are marketing teams to engage advertisers andchannel media pranners for fixing the right slots for airing these programs
Music is an integral part of television program production and the scores, jingles thatmake these prograrns memorabile are also a corollar5r activity for our creative andproduction teams.

with earlier expertise and experience in producing full length feature films, the companyhas plans to launch activity in feature film production in the burgeoning M&E industrylandscape.

DInecT LIsTING
4o IPAGEffi

w t

.. liL#

S 'T_
\t.



.ditl*!1fl
.-:iHI{t

ffiWffiffi#ffiMWffi INFORMATION
MEMORANDUM

lntotaanment Limited

Events are critical to launching new products and services for clients ranging fromma'ufacturing' entertainment, telecom, to apparel, Fashion shows, product road shows.audio launches, movie premieres, both o, grou.ra and online have taken a new relevanceand prominence in the overcrowded market scenario, High impact, high visibility, highvolume propaganda are the reasons why Event Management are a high-value focus area
2, ADVERflSIITG

Based on client requirements, we offer the complete range of advertising serwices rangingfrom creative strategr, branding, media planning to publishing of advertorials and adcampaigns across the print media landscape. #" 
"rr*rre that the message goes outthrough the right medium-be a national nlwspaper, a regional tabloid, a periodical,magazine or journal' we engage professionals to translate and publish print ads in alllanguages.

As part of the branding strategr, we also provide our clients, mainly from the retail andconsumer goods businesses, in getting their message across via sales promotion materialslike PoP (Point of Purchase) displays, stand-outs, posters, billboards, banners and in-house direct marketing hand-outs, pin-ups and various other innovative artifacts.

outdoor advertising including hoardings, banners, electronic displays, unipoleadvertising' back-lit and spot-lit vinyl prints -is now a vast playing freld with larger thanthe large format prints that broadcast key messages for long dirlrn""" by day or by night.Moving media like buses, commercial transport vehicles - public or private have alsobecome vehicles for communication, and our solutions encompass these diverse modes aswell.

The communication requirements of small, medium to large corporate houses across thecountry a-re no longer restricted to print and electronic media. alarge chunk of collateralgoes into internal communications, internal seminars, workshops, etc. Messaging toinspire and motivate employees is a predominant requir;*"";;;1r,.*, advertising ishence carried out via emailers, hard copy posters, Jturrd".", branded merchandise andapparel.

Identity' Branding and direct promotions are key to ensuring productivity, engagementand the right perception in emproyee bases 
'"ro"" enterprises.

DInEcT LIsTING 4l IPAGE
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Competition

The market for advertising Services is both highly competitive and rapidly evolving. weprimarily face competition from Indian advertising services companies as well asinternational advertising agencies which offer broad-based services. we anticipate thiscompetition to grow as the demand for advertising services increases, with increase incomplexity as well. we also expect additional companies to enter the Indian advertising
space' For our production vertical, we face competition from other production houses, whoproduce movies, television serials ad-films. with corporatization, even Individual talentsare entering the production space. There a-re several other event management firmsmanaging and organizing events, with many prayers having rocal andnational/international presence as well. we compete with the above on service quality,
since we recognize that price alone cannot constitute sustainable competitive advantage
Some of our Marketing Strategies are:

advertising strategies with a comparative study of competition products.

advertisement schedules for events management, television serial production, astimely delivery is the essence and one of our principles on which we continue ourbusiness along with dedication and commitment

3. DIGITAL I}TARITE,TING

The Digital Marketing focuses on website Development, SEo Services (search Engineoptimization), sEM Services (Search Engine Markeiing), ppc (pay per click), Local search
Marketing Services, Content Marketing Services, Email Marketing Services, sMM (social
Media Marketing), Corporate Film Making.

The digital media industry has been significantly influenced by the evolving nature ofmedia and marketing content. Digital media platforms leverage data analytics and artificialintelligence to personaJize content based on user preferences and behaviour.
Moreover, there have been significant changes in distribution channels and marketing
strategies' The industry is increasinglyusing social media platforms, influencer marketing,
and online promotions to reach consumers, leading to digital media industry growth.

DInEcT LISTING 42aPAGE
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4. ITES

The Indian IT industry is sized at about 8oh of the country's GDp, along with being thelargest contributor in total services exports. Indian tech industry revenue is expected togrow to USD 253.9 billion in FY24, according to NASSCOM with an incremental revenueof USD 9'3 billion over FY23. It is anticipateJtn.t India's export revenue from IT services(excluding hardware) will reach USD 199 billion in reported currency, representing a3.3o/oincrease over FY2023, and the domestic technologr'sector is expected to cross USD 54billion, growing at 5.9oh y-o-y. Just the ER&D induitry made ou"i +go/o of the total exportgrowth in income for Fy2O24.

Information Technologr and Inform.ation Technologr Services (IT/ITES) industry plays akey role by contributing in positioning the countryls a preferred investment destinationfor globa1 investors. The industry also creates fu*. scale employment and generatessignificant export-revenues. Emerging technologi." La rise in demand for collaborativeapplications, application platformi, security 
"oft*rr", system & service -*"g...r.r,isoftware, and content workflow & management applicatior" ,ro* offers an entire gamut ofopportunities for top IT firms in India through 
"b"t-.n "tiveness, 

speedy deliverles, highreliability, great quality. Increasing digitis=ation and rise in demand for 
"..r.rgii!technologies like 5G, Advanced Data Analytics, Artificial Intelligence, Cloud co-prrfrrg]Cyber-Security, Robotics and Blockchain provide growth opportinities for Indian nlli"-d

I1rMS.

DInEcT LIsTING 43 IPAGE
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Some GIS Applications

.Urbanntan@
Policy

-Zoning, sub divi sion plannin g

-Land acquisition

-Economic development

-Code enforcement

-Housing renovation programs

-Emergency response

-Crime analysis

-Tax assessment

.Civil UngineeringTEElity

-Locating underground facilities

-Designing alignment for freeways,

transit

-Coordination of infrastructure
maintenance

-Demographic Analysis

-Market Penetration/ Share Analysis

-Site Selection

.Environmentat ScGnces

-Monitoring environmental risk
-Modeling storm water runoff

-Management of watersheds,

floodplains, wetlands, forests, aquifers
-Environmental Impact Analysis

-Hazardous or toxic facility siting
-Groundwater modeling and
contamination tracking

.Education Administration
- Attendance Area Maintenance

- Enrollment projections

- School Bus Routing

-Neighborhood land prices

-TraJfi c Impact Analysis

.Health Care

-Epidemiologr

- Needs Analysis

- Service Inventory

.Polltical Sclence

-Redistricting

-Analysis of election results

-Predictive modelling
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Our GIS proiects:

objective: creation of worldwide archive of ready-to-use maps and Geodata portfolioarchive containing ready-to-use digrtal models contains 3D city trp", 2D and 2.5D mapsfor urban and regional planning around the world available with our principals

3D City Maps

3D geodata sets for accurate SG planning
3D geodata are designed specificaiy for 5G network pranning. 3D maps are produced ashigh-resolution data sets of 1m, 2m, or 5m resolution.

3D Models provide precise Digitai rerrain Model and above-ground features such asbuildings' vegetation, and engineering constructions. Highly-accurate 3D buildings and 3Dtree polygons are essential for accurate RF planning in urban areas. customers get preciseand up-to-date 3D models of cities, regions and countries fitted to your purpose, territoryand project requirements.

our 3D models are compatible with all types of wave propagation models and can bedelivered in any RF planning tools and GIS format - Atoll, planet, Asset, ISC Telecom,Esri.shp etc.

INFORMATION
MEMOFTANDUM
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3D Buildings &Trees

3D modelling of the urban environment
' Accurate 3D buildings and vegetation data for telecom and multiple applications inurban planning, utility planning, and environmental management projects,supporting all major RF and GIS data formats.o 3D Buildings and 3D Trees layers can be manufactured as separate vector datasetsor delivered as part of 3D Model for RF-planning together with DTM, DSM, clutter(Landuse) model, and basic vectors. Production ornigrr-qrrality so geodata for cities,high-urbanized areas as well as countrywide.
' 3D Buildings are produced as LoD 1.0/ 1. 1, LoD r.2 / L 3 or LoD2 datasets providinga fitted-to-project level of details. 3D Trees represents detailed canopies outlines withassigned height attributes.
o customers can access accurate 3D buildings and vegetation data as importantcomponents of multiple applications for ,rtun planning, utility planning, andenvironmental management including solar enerSr assessments where thedevelopment of the pitched roofs is requ-ired.o We undertake projects and data formats.

INFORMATION
MEMOFTANDUM
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2.5D Models

2'5D Models - budget solution for 5G planning in towns, villages and suburbso 2'5D Models are developed as budget solution for 5G planning within large territories- metro areas, regions or entire country.
' 2'5D Models are developed for metropolitan areas where both man-made structuresand vegetation impact wave propagation. It provides customers with a-lmost the samedata accuracy as 3D models together with cheaper prices due to using medium-resolution stereo images as sources. 2.5D maps include Digital Terrain Model (DTM),clutter Model, and Basic vectors like streei lroad, netwoiks. The additional layerCLUTTER HEIGHTS contains the height attribute of each clutter class in the matrixrepresentation' 2'5D Models are usually produced in 5m resolution rarely - 1omresolution.
o we also offer 2'5D solutions for the entire coverage of populous countries.
' our 2'5D geodata can be delivered in any RF planning tools format - Atoll, planet,

Asset, ISC Telecom etc.
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2D Urban Models

2D Modets for RF Design in urban and suburban areas
' 2D Urban Models are medium resolution databases used for 3G/4G/sG NetworksPlanning in cities, regions and urbanized territories.
' 2D Urban Models are medium resolution databases - usuaily 5m for suburbs and10m for urbanized territories within large regions.
' 2D urban Models are suitable for sc7+C7sc r.retworks planning in cities and regionswith not very dense and uncomplicated buildings. 2D Urban t.p, include DigitalTerrain Model (DTM), clutter Model, and Basic vectors like street /road,networks.Population distribution model delivered upon request together with the usual layersprovides a better representation of land use and density ratios of the differenturban/city classes.

' 2D Urban Models can be integrated into REGIONAL MoDEL or combined with 3DModels of the core city as part of the multiresolution project. our 2D Urban Modelscan be delivered in any RF planning tools and GIS format - Atoll, planet, Asset, ISCTelecom, Esri.shp etc.
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Regional Models

Regional Models are medium-resolutlon databases for RF deslgn over countr5nride,regions or dlstricts

Regional Models are medium-resolution databases for RF design. we produce thedata for regional planning over the world as 5m, lo, 2oln and 3Om resolutiondatasets.
The best choice for 4G/5G rollout is 10m resolution regional model with an extendedset of clutter classes, more detailed buildings' structure classification and type ofvegetation layers, and 5-7m vertical u.""rrr"y-in DTM.
other types of resolution are also available - 20m, 30m, or 50m - at the customer,schoice.
Regional maps include Digital Terrain Model (DTM), clutter Model, and BasicVectors' Population distribution model deliverei upon request together with theusual layers provides a better representation of land use and density ratios of thedifferent urban classes.
our Regional Models can be delivered in any RF planning tools and GIS format -A!"qll_Ilgry! A"."lS f.t""r!q. Esri. shp etc.
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PopMaps

PopMaps (Populatlon Distribution Modelf is vital source data for network deplo5ring,planning, and optimization
o Population distribution model is the important source for network deploying andoptimization' It provides a better ,"pr"""rrt.tion of land use and density ratios of thedifferent urban/city classes.
o To assess the market potential and priorities for new deployments;o To define strategic customers coverage or criticar areas;o To demonstrate spectrum conditions have been achieved via population coverage;o For capacity simulations for the planned network infrastructure;o To determine network priorities;
o To build a nominal infrastructure budget.t Population maps are delivered in the same resolution as your project. It enables toprocess values of population distribution with level of detis frol countrywide a.reasto separate cities: form 2m to 2Om.o source data: Land use Model (clutter) - Administrative division- population censusData.

' Population Maps can be delivered separately or as part of other mapping products:Regional Models, 2D,2.5D and 3D tulaets in any RF planning tools and GIS format.
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Geospatial Data

We produce a lot of Geodata in vector formats
' They can be used separately or as a unique data set aimed at the projects of Urbanand city planning, Environmental -uo"j.-ent, telecom etc.o Our Geospatial Data include:
o Administrative Boundaries;
. Buildings and Built_up areas;
. Addresses;
o POI (Points of interest);;
o Names of geographica-l objects;
o Street-roadnetworks;
o Railways;
. Engineeringconstructions;
. Public transportation networks;
. Terrain data;
. Hydrography and Vegetation;
. Postal code polygons;
. Land use data;
. Population data.
t complete and accurate datasets are ready to use for 2500+ cities and 85+ countriesin 'shp or 'tab formats. we meet requirements for new data production anyr,vhere inthe world.
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Elevation Models

Digital representation of the earth's terrain
t Digital elevation models are an important component of many geospatial projects -architecture, engineering, telecommunication, transport management, Natural

Resource Mapping, etc.
o Depending on the aims of your project, the earth's surface can be represented as:o Digital Terrain Model DTM) - that is a ground surface;
o Digital Surface Model (DSM) - which includes ground

artificial objects;
surface, vegetation, and

' Digital Heights Model (DHM) - vegetation and man-made objects with heights
attribute;

' Digital elevation data are available in stock for 85+ countries worldwide and can be
produced for any other territory on request in any RF planning tools and GIS format.

' DTM, DSM, and DHM can be delivered separately or as part of other mapping
products: including Regional Models, 2D,2.5D, and 3D Models.
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Our operations:

GIS Projects - For VISCOM a global company HQ out of Ukraine. BOO-MODE LLC USA,
vuv International Limited, HK and cRISp Hong-Kong Limited

Process:

' Digital models generation including but not limited to vector data and attributive
data capturing from satellite images.

' Technical requirements of vector datasets are given separately by customer.
o All necessary materials for fulfiIling of works €rre given by customer over Internet

means (FTP)
e Technical support is provided by way of consultations via e-mail, phone or Internet

about any questions that are related to the delivered databases, in order to define,
check and solve problems, which may occur while database use.

o Correction of possible mismatch of delivered data and Specification or errors,
connected with data integrity are addressed within 10 (ten) calendar days of getting
written notification from the Customer about finding of an error.

o The results of works are delivered to the customer in digitaf format over Internet
means (FTP), according to the requirements.

5. IT. PRF-IPADED SOFTWARE

IT Pre-loaded Software with Hardware Exports through VUV International Limited,
Hong-Kong, for US Fed ACP programme.

I ntelligent Tablet Terminal
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SIVOTAItATrcts

STRENGTHS:

MEDIA & ENTIRTAINMENT

1' Media and Entertainment is one of the most booming sectors in India due to its vast
customer reach' The various segments of the Media and Entertainment industry iike
television and film industry have a rarge customer base.

2' Diverse content Portfolio: The company may have a wide range of content offerings
spanning movies, television shows, music, and digital content catering to the diverse
tastes of the Indian audience.

3' The growing middle class with higher disposable income has become the strength of
the Media and Entertainment industry.

4' change in the lifestyle and spending patterns of the Indian masses on entertainment.
5' Technological innovations like online distribution channels, web-stores, multi- and

mega-plexes are complementing the ongoing revolution and the growth of the sector.
6' Indian hlm industry is second largest in the world and the largest in terms of the

films produced and tickets sold. 
]

7 ' The low cost of production and high revenues ensure a good return on investment I

for Indian Media And Entertainment industry. 
I

8' Growing Digital Presence: with the increasing penetration of digitat platforms ,rd 
I

internet users in India, a strong digital presence can provide the company *i,h 
I

opportunities to reach a larger audience and monetize content through various digitd Ichannels. 
I

9' Localized content: A deep understanding of Indian culture and preferences dlo*" 
li

the company to create localized content that resonates with the audience, giving it " ll

competitive edge over gtobat players. 
ll

DIGITAL MARKETING: 
II

10' Targeted Reach: Digital marketing allows businesses to target specific demograpnr"", ll
interests, and behaviors, increasing the efficiency of th4 ing efforts.

6ftffi
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Cost-Effective: Compared to traditional marketing channels like Tv or print, digital
lower barrier to entry and arlows for more precise budget

marketing often offers a
aliocation.

Measurable Results: Digital marketing platforms provide detailed analytics and
metrics, enabling businesses to track tJre performance of their campaigns in real-
time and make data-driven decisions.

Flexibility and Agility: Digital marketing campaigns can be quickly adjusted and
allowing businesses to adapt to market

optimized based on performance data,
changes and trends more effectively.

Global Reach: with the internet, businesses can reach audiences around the world,
breaking geographical barriers and expanding their market potential.

Reach and visibility: Advertising can effectively reach a wide audience through
various channels like TV, radio, print, digital, etc.
Brand Awareness: It helps in building brand recognition and recall among the target
audience.

Creative Expression: Advertising allows for creative expression, which can engage
and captivate the audience.

Measurable Results: With modern analytics tools, the effectiveness of advertising
campaigns can be measured in terms of reach, engagement, conversions, etc.
Influence: well-crafted advertisements have the power to influence consumer
behavior and purchasing decisions.

Technological Innovation: The IT hardware industry is driven by continuous
faster, more powerful, and efficient

innovation, leading to the development of
hardware components and devices.

Global Demand: There is a consistently high global demand for IT hardware due to
increasing digitization across industries, the proliferation of IoT d.evices, and the
adoption of emerging technologies such as AI and
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22' Established Market prayers: There are severar estabrished
brand recognition and customer loyalty, which enables
share and influence industry trends.

23' supply chain Efficiency: Many companies in the IT hardware industry have well_
established supply chain networks, allowing them to efficiently manufacture,
distribute, and deliver products to customers worldwide.

ITES

24' cost-Effectiveness: ITES often involves outsourcing services to locations with lower
labor costs, leading to significant cost savings for businesses.

25' scalability: ITES operations can easily scale up or down based on demand, allowing
businesses to adapt to changing market conditions efficiently.

26' Global Reach: ITES allows companies to provide services to clients globally,
expanding their market reach beyond geographicar boundaries.

27 ' Technological Advancements: ITES leverages cutting-edge technologies like AI,
automation, and analytics to enhance service delivery, efficiency, and quality.

WEAKNESSES:

MEDIA & ENTERTAINMENT

The Media and Entertainment sector in India is highly fragmented.
Lack of cohesive production & distribution infrastructure, especially in the case of
music industry.

The lack of efforts for media penetration in lower socio-economic classes, where the
media penetration is low.

Piracy: Rampant piracy in India poses a signi{icant threat to revenue streams,
especially for content distributed through physical media or online platforms.
Infrastructure challenges: Limited infrastructure in some regions may hinder
distribution and access to content, particularly in rural areas with poor internet
connectivity.

Regulatory Hurdles: The regulatory landscape in India can be complex and subject
to frequent changes, leading to compliance challenges and uncertainties for the

1.

2.

market players with strong
them to maintain market
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7. Ta-lent Retention: Retaining creative talent in a competitive market
challenging, especially with the emergence of new platforms and competitors
lucrative deals to artists and creators.
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can be

offering

of the brand among consumers.
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DIGITAL MARKETING:

B' Digital Noise: The online space is crowded with advertisements and content, making
it challenging for businesses to cut through the noise and capture consumers,
attention.

Technical Dependencies: Digital marketing
and tools, making businesses vulnerable to
or platform policies.

Skills and Expertise: Effective digital marketing requires specialized knowledge and
skills in areas such as sEo, sEM, social media management, content creation, and
analytics, which not all businesses may possess in_house.
security concerns: with the increasing use of digital pratforms, businesses face risks
related to data privacy, cybersecurity, and oniine fraud, which can undermine trust
and reputation.

constant Evolution: Digital marketing trend.s, algorithms, and platforms are
constantly evolving, requiring businesses to stay updated and agile to remain
competitive.

ADVERTISEMENT

cost: Advertising expenses can be substantial, especially for popular channels like
prime-time television or high-traffic digitar platforms.
Clutter: In a saturated advertising environment, it can be chalienging for ads to stand
out and capture audience attention.
Ad Blindness: consumers may develop ad blindness and consciously or
subconsciously ignore advertisements.

Short-lived Impact: Some forms of advertising, Iike digital display ads, may have a
short-lived impact due to their transient nature.

17' Negative Perception: Poorly executed or intrusive ads can create a negative perception

12.

9.

10.

11.

13.
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IT HARDWARE & TRADE

18' Rapid Technorogical obsolescence: IT hardware
lifecycles due to rapid technologica_l advancements,
obsolescence and reduced profit margins.

products have

leading to the

relatively short

risk of inventory

19. Dependence on Global Supply
global supply chains, making it
geopolitical tensions, and trade

Chains: The IT hardware

vulnerable to disruptions
restrictions.

industry relies heavily on

such as natural disasters,

20' High R&D costs: Developing new hardware technologies requires significant
investment in research and development, which can be a financial burden for smaller
companies or startups competing with larger players.

21. Price competition: Intense price competition in the IT hardware
margin pressures and commoditization of products, especiarly in
differentiation.

market can lead to

segments with low

ITES

22' Dependence on Technologz: ITES is heavily reliant on technologr infrastructure and
platforms. Any disruptions or failures in technologr can significantly impact service
delivery.

23' security concerns: Given the sensitive nature of data handled in irES, security
breaches pose significant risks, including data theft, loss of credibility, and legal
implications.

24' Talent Management: The industry faces challenges in recruiting and retaining skilled
professionals due to high demand and competition, leading to ta-lent shortages and
increased employee turnover.

25' Regulatory Compliance: ITES companies must adhere to various regulatory
frameworks, both domestic and international, which can be complex and constantly
evolving, requiring substantial resources for compliance.

DTnEcT LIsTING 58 IPAGE



ffiffiffiffiffiffiffiwffi
lnfstainm*nt Limitsd

OPPORTUNITIES AND THREATS

MEDIA & ENTERTAINMENT

OPPORTUNITIES

DIGITAL MARKEIING:
12. Personalization: Advances

businesses to deliver more

target audiences, enhancing

DInEcT LIsTING

,,-" m
' ......rU*&

ku .---.l\ "Y
\io

1. The concept of crossover movies, such as Bend It Like Beckham has helped open up
new doors to the crossover audience and offers immense potential for development
The increasing interest of the global investors in the sector.
The media penetration is poor among the poorer sections of the society, offering
opportunities for expansion in the area.
The nascent stage of the new distribution channels offers an opportunity for
development.

Rapid de-regulation in the Industry
Rise in the viewership and the advertising expenditure
Technological innovations like animations, multiprexes, etc and new distribution
channels like mobiles and Internet have opened up the doors of new opportunities in
the sector.

Digital Expansion: The rapid growth of digital platforms presents opportunities for
the company to expand its reach and monetize content through subscription-based
models, advertising, and partnerships with digltal streaming pratforms.
Regional Markets: India's diverse linguistic and cultural landscape offers
opportunities to tap into regional markets by producing content in regional languages
and catering to specific audience preferences.
Partnerships and collaborations: collaborating with local and international partners
can help the company access new markets, technologies, and talent, facilitating
growth and innovation.

Merchandising and Licensing: capitarizing on popular content through
merchandising, licensing, and franchising a-rrangements can generate additional
revenue streams and enhance brand visibility.

in data analytics and AI present
personalized and relevant marke;glng

engagement and conversi

INFORMATION
MEMORANDUM

opportunities for

messages to their

59!PAGE

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.



----ll&
....i.1@I

I

demands.

DInEcT LIsTING

ffiffiffiffiffiffiffiwffi
$nfutainment l_imitsd

INFORMATION
MEMORANDUM

to be a cornerstone of digital
establish thought leadership,
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13' Mobile Marketing: The proliferation of smartphones and mobile devices opens up new
avenues for reaching consumers on-the-go through mobile apps, sMS marketing,
and location-based targeting.

14' Emerging Technologies: Innovations such as augmented reality (AR), virtual reality
(vR)' and voice search present new ways for businesses to engage with consumers
and create immersive brand experiences.

15. Content Marketing: High_quality content continues
marketing, providing opportunities for businesses to
build brand credibility, and drive organic traffic.

16' E-commerce Integration: The growth of e-commerce platforms and online
marketplaces offers businesses opportunities to streamline the customer journey,
from discovery to purchase, and capital ize onthe increasing trend of online shopping.

ADVERTISEMENT

17 ' Targeted Advertising: Advances in data analytics a-llow for highly targeted advertising,
reaching specific demographics or individuals with personalized messages.

18' Emerging channels: New advertising channeis like social media influencers,
podcasts, and streaming platforms provide fresh opportunities to connect with
audiences.

19' Global Reach: Digital advertising offers the potential for global reach, enabling
brands to expand their market presence beyond geographical boundaries.

20' content integration: Brands can integrate advertising seamlessly into content
through native advertising, sponsored content, and product placements.

21' Interactive Ads: Interactive and immersive advertising formats, such as augmented
reality (AR) and virtuar reality (vR), offer engaging experiences for consumers.

IT HARDWARE & TRADE

22' Emerging Technologies: The adoption of emerging technologies such as 5G, edge
computing, and quantum computing presents opportunities for IT hardware
companies to develop specialized products and soluti to meet evolving market
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media sector is facing

23' IoT Growth: The proliferation of IoT devices across various industries creates
opportunities for IT hardware companies to provide connectivity solutions, sensors,
and other components to support IoT infrastructure.

24' Cloud Computing: The shift towards cloud computing services creates demand for
specialized hardware components such as servers, storage d.evices, and networking
equipment optimized for cloud environments.

25' E-commerce Expansion: The growth of e-commerce platforms provides IT hardware
companies with new channels to reach customers directly, bypassing traditional
distribution channels and reducing costs.

ITES

26' Market Expansion: The increasing global demand for IT-enabled services presents
opportunities for ITES companies to expand into new markets and sectors.

27 ' Digital Transformation: The growing trend of digital transformation across industries
creates a demand for ITES solutions to support businesses in adopting new
technologies and optimizing processes.

28' outsourcing Trends: As businesses seek to focus on core competencies, outsourcing
non-core functions to specialized ITES providers presents growth opportunities for
the industry.

29' Emerging Technologies: Advancements in technologies such as cloud computing, IoT,
and blockchain open up new avenues for innovation and service offerings within the
ITES sector.

THREATS:

MEDIA & ENTERTAINMENT

1' Piracy, violation of intellectual property rights pose a major treat to the Media And
Entertainment companies.

2' Lack of quality content has emerged as a major concern because of the 'euick-buck,
route being followed in the industry.

3.

4. The Media And Entertainment sector in India is hi

with technological innovations taking place so rapidly, the
considerable uncertainty about success in the marketplace.

ted.
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5. Lack of cohesive production & distribution infrastructure, especially in the case of
music industry.

6. The lack of efforts for media penetration in lower socio-economic classes, where the
media penetration is low.

7. Intense Competition: The media and entertainment industry in India is highly
competitive, with both domestic and international players vyrng for audience
attention and market share.

8' Changing Consumer Behavior: Shifts in consumer preferences and consumption
habits, such as the rise of OTT platforms and mobile entertainment, pose challenges
for traditional media formats and distribution channels.

9. Economic Uncertainty: Economic downturns or fluctuations in disposable income

levels can impact consumer spending on entertainment, advertising budgets, and
overall industry growth.

10. Technological Disruption: Rapid advancements in technologz, such as artificial
intelligence, virtual reality, and augmented reality, can disrupt traditional content
creation and distribution models, requiring the company to adapt quickly to stay
competitive.

DIGITAL MARKETING:

11. Competition: The digitat landscape is highly competitive, with businesses vying for
consumers' attention and online market share, making it challenging for newcomers

to establish their presence.

12. Ad Blocking: The widespread use of ad blockers poses a threat to digital advertising
revenue streams, reducing the visibility and effectiveness of paid advertising
campaigns.

13. Regulatory Changes: Changes in data privacy regulations, such as GDPR and CCpA,

can impact how businesses collect, store, and use consumer data for digital
marketing purposes, leading to compliance challenges and potential penalties.

14. Platform Dependency: Businesses that rely heavily on third-party platforms for their
digltal marketing efforts, such as social media or search engines, are vulnerable to
changes in algorithms, policies, or disruptions in service.
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15' consumer skepticism: Growing concerns about data privacy, online security, and
the proliferation of fake news and misinformation ca, erode consumer trust in digita-l
marketing channers, affecting brand perception and loyarty.

ADVERTISEMENT

16' Ad Blocking: The increasing use of ad-blocking software poses a threat to digital
advertising revenue streams.

17' Regulatory changes: changes in advertising regulations or privacy laws can impact
the way advertisers coilect and use consumer data for targeting.

18' competition: competing brands vylng for consumer attention in the sarne space can
make it difficult to break through the clutter.

19' consumer Skepticism: Growing consumer skepticism towards advertising messages
can diminish trust in brands and their advertising.

20' changlng Media consumption Habits: shifts in media consumption habits, such as
cord-cutting and ad-skipping, challenge traditional advertising models and require
adaptation to new platforms and formats.

IT HARDIVARE & TRADE

21' cybersecurity Risks: The increasing frequency and sophistication of cyberattacks
pose threats to IT hardware companies, as security 'u,ulnerabilities in hardware
components can lead to data breaches and reputational damage.

22' Regulatory compliance: compliance with regulations such as data privacy laws and
environmental standards can pose challenges for IT hardware companies,
particularly those operating in multiple jurisdictions with varying regulatory
requirements.

23' Trade Barriers: Trade tensions, tariffs, and import/export restrictions between
countries can disrupt global supply chains and increase costs for IT hardware
companies engaged in international trade.

24' substitute Technologies: The emergence of alternative technologies, such as
software-defined networking and virtua-lization, could reduce demand for traditiona_l
hardware components in certain market segments.
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ITES:

25' competition: Intense competition among ITES providers, including established
players and emerging startups, can iead to price wa-rs, margin pressures, and loss of
market share.

26' cybetsecurity Risks: The increasing sophistication of cyber threats poses signilicant
risks to ITES companies, including data breaches, ransomware attacks, and
reputational damage.

27' Regulatory changes: changes in government regulations, especially regarding data
privacy and security, can increase compliance costs ald introduce operational
challenges for ITES firms.

28' Geopolitical Factors: Political instability, trade tensions, and regulatory changes in
key outsourcing destinations can disrupt operations and impact the cost-
effectiveness of ITES services.
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Residential Address Directorships

in Other

Entities
Vimal Raj

Mathur
H. No. 7- 1 -2 1 s/;;B;lkampet"
Secunderabad -500016,
Telangana

1. Gradiente

Music Limited

Sudheep

Raj

Mathur

Director 2- 1 -349 I 42 1 I A tvtamttra llagar
Colony Nagole Hyderabad

500068

03138111 1. Gradiente

Music Limited

7-l-2151 A, Balkampet,

Ameerpet, Hyderabad -
500016, Telangana

05223416 1. Gradiente

Music Limited

Mohd

Abdul

Raoof

Independent

Director
8- 1-363/ 105, Aditya Nagar

Colony, Seven Tomes,

Tolichowki, Himayatn dgtr,
Hyderabad - 500029,

Telangana

06670166

Nageshwa

ra Rao

Chitirala

Independent

Director

6-I-68/3 Flat No 301 Sanman

Devi Nilayamlutheran Church
Lane Saifabad, Khairtabad

Hyderabad 500004

02t970tB 1. Filatex

Fashions

Limited

2. V9

Broadcasting

Private Limited
Balaji

Doradla

Independent

Director

8-3- 163/ R/83/Nava Shakti

Prahalad Plaza Flat No 304

Road No 2 Rajeevnagar

Hyderabad 500045

02076759 1. Dir,yadurga

Realtors

(India) Private

Limited
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BRIEF' PROTILE OF DIRECTORS

1. VIMAL RA.' MATHUR

Mr' vimal Raj Mathur, aged 66 years, is our chairman and Managing Director ofthe company' He is a visionary leader, creative entrepreneur, and strategic mediaarchitect with over three decades of excellence in the entertainment andcommunications industry. As the chairman and Managing Director of GradienteInfotainment Ltd, he has transformed the company into a diversified multimediapowerhouse, bridging traditional storytelling with next-generation platforms andinternational markets.

He is a postgraduate in Mass communication from osmania university and hisprofessional journey began with international exposure at Grant Kenyon &Eckhaedt (GKE), where he developed deep expertise in global branding andintegrated media solutions. He has been the architect of our company,s projectsand expansion strategr. His unique ability to align marketing objectives withstorytelling innovation helped position many early-stage brands into market leaders.His work in advertising laid the creative and operational foundation that i",". Ievolved into one of India's most agile and dynamic content enterprises. 
^*"' 

I

2. Sudheep fral Mathur 
I

Mr' sudheep Raj Mathur, aged 50 years, is Executive Director of the comp"rr. 
". Iis a B' com graduate. He has been actively involved in overseeing the 0", ,"-# Ioperations and ensuring efficient implementation of the company,s b""*;'. listrategr' His leadership has been central to the company's operational exce[.;;; liand customer-centric approach. .- -------"'" 

ll

3. sunitee Raj 
ll

Mrs' sunitee Raj, aged 63 years, is Non-executive Director of the company. srr. i" lla graduate of Master of science (M.sc) and a Bachelor of Education (B.Ed) d.gr;.. 
" 

ll
Her leadership philosophy is rooted in collaboration, cultural innovation, 

""d llsustainable growth. She has cultivated a corporate culture that emphasiz.. a"["i lldevelopment, strategic foresight, and glob"i ..rg.gement - making Gr"di"";'; llforward-thinking organization aligned with the future of entertainment - - 
ll

4. Nageshwara Rao Chitirala ll

Mr' Nageshwara Rao chitirala, aged 63 years, is Independent Director of our company. ,. llis a B'com graduate and Ex-Government servant i" oi.epffiqpil seeds i""J;; ll(ICAR), Ministry of Agriculture., Rajendranogtr, Hydera
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He was a Special Invitee of NITI Aayog, GOI and State Level Bankers' Committee (SLBC),

A.P. & T.S and also a great philanthropist and his leadership skills will help the company
in strengthening.

5. BalaJt Doradla

Mr. Balaji Doradla, aged 64 years, is Independent Director of Our Company. He is a B.Com
and MBA graduate and had experienced in working with apollo hospitals group for 25 years
and Aditya Birla money for two years and with Muthoot securities for two years.

He enriched experience in the various Financial Institutions would help the Company to
prosper in the industry by maintaining financial discipline.

6. Mohammed Abdul Raoof

Mr. Mohammed Abdul Raoof, aged 63 years, is Independent Director of Our Company. He
is B.Com graduate and had experience in tl e Media and Entertainment Industry. His vast
experience would help to strengthen the Company.
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been made by all the directors during the year under
a member of more than 10 committees or ihairman of
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1.

2.

CORPORATE GOVERNANCE

COMPAIYY'S PHILOSOPHY ON CORPORATE GOVERNANCE
four company strongly believes in the principles of corporate governance and hencehas been continuously making efforts to impiement and follow in the conduct of itsaJIairs.

BOARD OF DIRECTORS
Your Company has a balanced mix of Executive and Non-Executive Directors duringthe year' The composition of the Board is being broadened to represent a blend ofprofessionals from v3rlous backgrounds which witt further .r,.bl. the Board todischarge its responsibilities rnor. .ffi"iently and provide effective leadership by takingthe Company's business to achieve the goals in future.

The chairman of the Board is Mr. Vimal Raj Mathur and at least half of the Board wasIndependent Directors and therefore the corirposition of the Board is in compliance withthe SEBI (Listing obligations and Disclosure Requirements) Regulations,2015.

(a) Composition and Category of Directors
The Board of Directors had an optimum combination of Executive and Non-ExecutiveDirectors and had one women Director and not less than fifty percent of the Boardmembers are Non-Executive and Independent Directors. At this year end the Boardcomposition consisted of Six (6) Directors comprising two Executive Directors, one Non-Executive Director and three Independent Dirlctorsl

Executive Directors
Mr. Vimal Raj Mathur

Mr. Sudheep Raj Mathur

Non-Executive - Non Independent Director
Mrs. Sunitee Raj

Non-Executive - Independent Director
Mr. Abdul Raoof

Mr. Nageshwara Rao Chitirala
Mr. Balaji Doradla

Notes:

1) Number of Directorships held in other companies includes all companies, whether listedor unlisted *{ excludes Foreign Companies, other Bodies Corporate and professional
bodies' The limits on the Directorships-of maependent Drectors and Executive Directors
are within the permissible limits.

2) The necessary disclosures regarding change in the Committee positions,
he

if any, have
Directors is
ttees across
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all Indian Companies
3) Independent Director means a Non-Executive Director, who fulfils the criteria as laiddown in Section 149 (g) of the Companies Act, 2;Otg.4) The company has issued formal leiter .i 

"ppoi"tment to its Independent Directors.The maximum tenure of Independent oireciors is in accordance #tr, tn" companiesAct,2013.
5) As per schedule IV of the companies Act, 2013 (Act'.) mandates IndependentDirectors of a company will at least onq separate meeting in a year without thepresence of non-independent directors and members of ,"""?g..r*"t.6) In the said Meeting-s-ure Independent Directors review the mlters as stipulated inthe SEBI (Listing obligations and disclosure requirements) Regulations 2015 andaction items, if any, are communicated ana tract<ed to "ro*r" t31he satisfaction ofthe independent directors..

The calendar of Board meetings is decided in consultation with the Board and the schedureof such meetings is communi-cated to all Directors welr in advance. Generally, the BoardMeetings are held 1t tfre registered office of your Cl,..prry is situated. The agenda for theBoard Meeting includes applicable matterl ,ra .g..rda matters as per SEBI (Listingobligations and Disclosure i<equirem.ents) R-egulaioi", 2olsand is generally circulated fewdays prior to the date of the Meeting and"in"r"o.* detailed notEs on the items to bediscussed at the meeting to enable thebirectors to take informed decisions.

Members of the Roard and key executives, disclose to the Board whether they, directly,indirectly or on behalf of third parties, have a material interest in any transaction or matterdirectly affecting the comp.ty. rrr. Boar! 
""J kt ;"ecutives also tonduct themselves soas to meet the expectations of operational transpierr"y to stakeholders while at the sametime maintaining the confidentiJity of informaiion in order to rosie, a curture for gooddecision making.

The Board has constituted the following committees and each committee has theirterms of reference as a Charter.

The chairman of each committee along with the other Members of the committee and ifrequired other Members of the Board, iecide jrr. 
"g."aa, 

frequency and the duration ofeach meeting of that committee. currently, the BoLd has "i th. Lnd of the year threeCommittees:

INFORMATION
MEMOFTANDUM

disclosure of its
ct, sufficient and
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(i)

(ii)

(iii)

I. THEAUDIT COMMITTEE

The Audit Committee reports to

l. Overseeing of the Company,s
financia_l information to ensure
credible.

Drnect usrrNc

Audit Committee;

Nomination and Remuneration Committee
Stakeholders Relationship Committee

the Board and is primarily responsible for:

financial reporting process and the
that the financial stat
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Recommending to the Board, the appointment, re-appointment, the repracement
removal of the Auditor (financial) and fixing of audit fees & Approva_l of paymentAuditors (financiar) for any other services rendered by them.
Reviewing' with the management, the annual financial statements and auditor,s anddirector's report thereon be for submission to the Board for approvar.
Reviewing' with the management, the quarterly financial statements before submissionto the Board for approval.

Valuation of undertakings or assets of the company, wherever it is necessary.
Evaluation of interna-l financiar contrors and risk management systems.
Reviewing the adequacy of internal audit function, if any, including the structure of theinternal audit department, staffing and seniority of the official heading the department,
reporting structure coverage and frequency of internal audit.
Discussion with internaf auditors on any significant Iindings and follow up there on.
Discussion with Auditors before the audit commences, about the nature and scope ofaudit as weil as post-audit discussion to ascertain any area of concern.
carrying out any other function as is mentioned in the terms of reference of the AuditCommittee.

2.

or

to

3.

4.

5.

6.

7.

8.

9.

10.

The Audit Committee consists of
Members are financially literate
management expertise.

as per the details given below. All
required accounting and financia-l

Three Directors,
and have the

The composition of the Audit committee is given below:

DIREcT LIsTING
70 lpa.ae

Nameofthecm Designation

Balaji Doradla Chairman

Mohd Abdul Raoof

Nageshwari Rio Chitirali
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The Nomination and Remuneration Committee is primarily responsible to Identify potential
candidates to become Board Members.
1. Recommending nominees to various Committees of the Board.
2' Ensuring that appropriate procedures are in place to assess Board's effectiveness.
3. Developing an annual evaluation process of the Board and its Committees.
4. Formulation of the criteria for determining qualifications, positive attributes and

independence of a director and recommend to the Board a policy, relating to the
remuneration of the Directors, Key Managerial Personnel and other employees;

5. Formulation of criteria for evaluation of Independent Directors and the Board;
6. Devising a policy on Board diversity;
7 ' Assist the Board in ensuring that affordable , fair and effective compensation

philosophy and policies are implemented;
8' Approve and make recommendations to the Board in respect of salary structure and

actual compensation (inclusive of performance-based incentives and benefits) of the
Executive Directors, including the chief Executive officer;

9' Review and approve the overall budgetary increment proposals for annual increase of
compensation and benefits for the employees;

10. Review and approve any disclosures in the annual report or elsewhere in respect of
compensation policies or Directors, compensation;

I I ' Any other matter referred to the Remuneration Committee by the Board of Directors
of the Company.

12. Nomination and Remuneration Committee - salar5r, benefits, perquisites and
a-llowances (fixed component) and performance incentives, commission (variable
component) to its Chairman, Managing Director and other Executive Directors.

The composition of the Nomination and Remuneration Committee is given below:

I [ 
^, .=*::::'= _ 

'i =' I
ffi-

| 1 | Mohd Abdul Raoof I Cnarrman 
Illllrl,l

l2llr"lll'l
i 3 | Nageshwara Rao crritirata@tttll I

6, ,flx.\
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s.N Designation

1 Mohd Abdul Raoof Chairman

2 Balaji Doradla Member

3 Nageshwara Rao Chitirala Member
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lll' STAKEHOLDER RELATIONSHIP COMMITTEE (SHAREHOLDERS /ITWESTORGRTEVANCE AND SHARE TRANSFEn corvrrvrlTtnel:

The shareholders/Investors Grievance committee was constituted to look into theredressing of shareholders and Investors complaints concerning transfer of shares, non-receipt of Annual Reports, and non-receipt of Dividend and otherallied complaints.
To approve, transfer, transmission, and issue of duplicate / fresh share certilicate(s)

etc'' received from any shareholder of the company and investor in general.
The Board has delegated the power to process the transfer and transmission of shares tothe Registrar and share Transfer Agents, who process share transfers within a week oflodgement in the case of shares held in physical forrrr.

The composition of the stakeholder Relationshlp committee is given below:

The compliance officer monitors the share transfer process and reports to the company,sBoard in each meeting and the said officer also direily Haises with the authorities such asSEBI, Stock Exchanges, ROC etc., and investors with respect to implementation of variousclauses, rules, regulations and oih". directives of such authoritie":;d investor service &complaints related matter.
There is no share transfer pending for more than 15 days.

I;;:3:"t:ilI.1t::*:1-,T::1j |l,l?, ror the

::Ttli^,:-orY::!:1,s,/stakeholders.."yo"rco-pu"yr,"";";;ffi ilffi ],,6*H;I|S
ffi::1"'yilff:1"^fi :::'.'.::i:::tl::':,-JJ"fi;;;#,;e;J"ffi';I":fi ;H:[:iH
fl::'"'.%::*:*:'$::1xr:ii:;Ir:*lt:"i -F;:,": ffi'"i':;";;'"";'"1?.'ff,#il:

::1*"..,E"^s",fll:11,.,co1priance wiirr i";fi;;;;;;;;;:':""i""i'l"i#,'li1lf#'i#;
LT#":::*i,::'?i:T,]." ?-::off*"?,1 th.;;lpi,,:"eil##.e Y :ffi;':";;fi[: ;i,:l;;;";;-;;.##; ififfiHHijRezulations. 2O15- and As r"tFr rha -o^,,.i*^*^-+^ ^c L1^ - ^ . -^^-, -Regulations, 2015, and as per the requireme-nts ofihe com 13.

f&
e\
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Name of the Committee rnemUer

Nageshwara Rao Chitirali

Mohd Abdul Raoof

Balaji Doradla
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OUR PROMOTERS

As on the date of this Direct Listing Application und.er RSE Route, our promoters,
shareholding in our Company is as follows:

Sr.No Name of the Promoter
No. of Equity
Shares

Percentage to
total shares

1 Vimal Raj Mathur 4,35,95,299 13.115
2 Sunitee Raj 3,28,46,739 9.882
3 Vineet Raj Mathur 27,I9.773 0.818
4 Sudheep Raj Mathur t4,o7,533 o.423
5 Anusha Mathur 13,79,953 0.415
6 Kunal Raj Mathur 66,666 0.020
7 Gradiente Impex Pvt Ltd 10,03,900 0.302

TOTAL 8,3O,19,162 24.976

Details of our Promoters

1. VUTIAL RA.I MATHUR

Mr' Vimal Raj Mathur, aged 66 years, is our promoter and Chairman and Managing Director
of the Company. He is a visionary leader, creative entrepreneur, and strategic media
architect with over three decades of excellence in the entertainment and communications
industry. As the Chairman and Managing Director of Gradiente Infotainment Ltd, he has
transformed the company into a diversified multimedia powerhouse, bridging traditional
storytellin g with next- generation platforms and international markets.

He is a postgraduate in Mass Communication from Osmania University and his professional
journey began with international exposure at Grant Kenyon & Eckhaedt (GKE), where he
developed deep expertise in global brarding and integrated media solutions. He has been
the architect of our Company's projects and expansion stratery. His unique ability to align
marketing objectives with storytelling innovation helped position many early-stage brands
into market leaders. His work in advertising laid the creative and operational foundation
that later evolved into one of India's most agile and dynamic content enterprises.

Brief details of Vlmal RaJ Mathur :

Particulars Details
I\ame tr94 Raj Mathur
Permanent Account Number AIDPM9858P
Date of Birth 10-05- 1958
Address 7-l-215/A Balkampet,Ameerpet

Secunderabad Telangana 5000 16

DInecT LISTING TSlPAGE
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2. Sunitee Raj

Mrs' Sunitee Rai' aged 63 years, is our Promoter and Non-executive Director of thecompany' she is a graduate of Master of science (M.sc) and a Bachelor of Education (B.Ed)degree.

Her leadership philosophy is rooted in collaboration, cultural innovation, and sustainablegrowth' She has cultivated a corporate culture that emphasizes talent development,strategic foresight' and global engagement - making Gradiente a forward-thinkingorganization a-ligned with the future of entertainment.
Brief details of Sunitee Raj:

3. Vineet Raj Mathur

Mr' vineet Raj Mathur, aged 37 years is a promoter of our company. He holds a Master ofBusiness Administration (MBA) degree. He have an adequate experience in the businessactivities undertaken by our Company.

He have successfully steered the company through various phases of development,establishing a robust vision and scaling the business in a sustainable manner. His visionand complementary skill sets continue to drive the company,s long-term strategz andcorporate governance standards.

SuniteePeamarraa,ffi
AESPRO94BE
07- 1 1- 1960Address 7-t-21slA Balkampetr{r,..rp.t
Secunderabad T

Brief details of Vineet Raj Mathur:

Vineet Raj MathurPermanent Account Number BAHPM 1845FDate of Birth 30-0 1- 1987
7--7-21s/A @Secunderabad T

4. Sudheep Raj Mathur

IllYlt:o^ I"l Yln"t, aged 50 I_.*", is our Promoter and Executive Director of the
?:-TlTr.I. t" a B. Com graduate. He has been actively in in overseeing the day-to-day operations and ensuring efficient implementation .y's business strategr.
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His leadership has been central to the
centric approach.

company's operational excellence arrd customer_

5. ANUSIIA ITIATHUR

Mrs. Anusha Mathur, aged 32 years is
of Technologr degree.

Brief details of Anusha Mathur:

the promoter of our Company. She holds a Master

6. KUNAL RAJ MATHUR

Mr' Kunal Raj Mathur, aged 41 years is the promoter of our company. He holds a graduatedegree and brings severa-l years of experience in the entertainment industry.
Brief details of Kunal Raj Mathur:

Brief details of Sudheep Raj Mathur:

Sudheep RaftvtathuiPermanent AciountTumbe. BIWPS48lOB
10-1 1-1973
2-t-349 /42
Nagole Hyderabad 50006g

Anusha MathurPermanenffi
CJEPM9025Date of Birth 10-1 1-1991

7-1-215/A
Secunderabad 500016

Kunal Raj MaihurPermanent Accourt Numbe. ANSPM7714L
18- 10- 1982

!_l_216/2/1 re
q3bed s00016
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SECTION VII

OUTSTANDING LITIGATION & MATERIAL DEVELOPMENT
There are no outstanding or pending litigation, suit, criminal or civil prosecution,proceeding or tax liabilities against our company, promoters, Directors, promoterGroup companies that would have a material adverse effect on our business andthere are no defaults, non-payment or overdue of statutory dues, institutional/ bankdues that would have a materiar adverse effect on our business.

MATERIAL DEVELOPMENTS

There have not arisen, since the date of the last financial statements disclosed in thisInformation Memorandum, any circumstances which materially and adversely affector are likely to affect the performance and prospects of the company in any ma_nner.
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,:x
\\ '*r.
s&p lnfatainm*nt Limited

INFORMATION
MEMORANDUM

SECTION VIII

DECLARATION

All relevant Provisions of the companies Act, 2o13and companies Act, 1g56 (to the extentapplicable) and all the legal requirements connected with the Direct Listing as also theguidelines' instructions etc. issued by sEBI. Government and any other competentauthority in this behalf have been duly complied with and no statements made in thisInformation Memorandum are contrary to the provisions of the companies Act, 2013 andthe companies Act' 1956 (to the extent applicable), the securities ana Bxcrra,ge Board ofIndia Act' 1992 or tfre rules rnade there ,rra., or regulations issued, as the case may be.we further certify that all the statements in this Information Memorandum are true andcorrect.

For Gradiente t Limited

Raj Mathur

Dlrector
DIN: OS1BSOZ?

Date: 2L-OS-2O2]c
Place: Hyderabad

DInecT LIsTING
TTlPAGE



//THANKYOU//


